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THE CRASH OF 2010 


By the end of 2009, it was official. President Obama’s 
top economic advisor, Lawrence Summers, pro- 
claimed, “Everybody agrees that the recession is 
over.” And he declared, “Most professional forecasters 
are looking for a return to job growth by the spring.” 
(ABC News, December 13, 2009.) 

But since Summers, Fed Chairman Ben Ber- 
nanke, the business media, and “most professional 


forecasters” had not seen the recession coming, 
there is every reason to distrust their forecasts. The 
Great Recession has not ended. There will be no re- 
covery — double dip, V, L or U-shaped. It’s a cover 
up. The “Crash of 2010” is at hand. 

In 2007, The Trends Research Institute forecast 
the “Panic of 08.” There was a Panic. 

In 2008 we forecast the “Collapse of 09.” There 


was a collapse. 
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In March 2009, the 
global equity markets 
collapsed. But before 
they could crash all the 


way to the ground, a 
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stimulus dollars, pounds, yen and yuan. In Ameri- 
ca, an array of government cash infusions — rescue 
packages, bailouts, Cash for Clunkers, tax breaks for 
homebuyers and near-zero interest rates — papered 
over the crisis. 

In response, global equity markets recorded 
high double-digit gains from their March lows. By 
the end of 2009 the US job loss rate was deceler- 
ating and the unemployment crisis was said to be 
easing. These facts and figures were interpreted as 
sufficient evidence: the Great Recession had ended. 

The rising equity markets, a world away from 
the reality of the streets, were not a legitimate indi- 
cator of recovery or the state of the economy. Play- 
ing the markets is simply gambling. For example, 
The New York Times wrote that Goldman Sachs is 
regarded as “... a bank driven by hard-charging 
traders like Mr. [Lloyd] Blankfein who wager vast 
sums in world markets in hopes of quick profits.” 

The expectation of the small-time player is the 
same: by investing money in a company’s future, or 
a financial instrument, more money will be returned 
than wagered. The basis of “investing” is that you 
can make money by doing nothing. 

But playing the markets is a game of risk, and 
in this case was no indication of recovery. Rather, 
the numbers were merely a reflection of the trillions 
of cheaply borrowed dollars that were being used 
to gamble. Most working people had neither the 
means nor skills to play — much less win — in games 


rigged by inside traders, hi-frequency trading, black 
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pools, book cookers, Ripoff’s and Madoff’s. 

The employment numbers told a different story. 
They counted. Unlike the trillions in digital money 
— not worth the paper it’s not printed on — used 


to float the financial system, unemployment figures 
represented real money; real money that millions of 
people no longer had, couldn’t get and wouldn’t get, 
no matter what the markets did. 

Pundits cherry-picked the employment data. 
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Granted, that by year’s end the rate of job losses had 
eased. But more jobs were still being lost than cre- 
ated. More than twice as many people were out of 
work than when the recession began. 

What also wasn’t being noted was that, while 
the employment numbers may have improved, the 
quality of jobs being created had declined. Since 
the Great Recession “officially” began in December 
2007, over two million high-paying manufacturing 
jobs had been lost, and unemployment in the con- 
struction sector topped 20 percent. What was being 
created were mostly low-paying and mostly non- 
productive service sector jobs: government, retail, 
education, home health aides and personal home- 
care aids, waiters, security guards. 

Moreover, even as the short-term unemploy- 
ment numbers declined, the number of long-term 
jobless (out of work six months or longer) grew to 
5.9 million, up 18 percent from August. One in six 
workers was without a job or underemployed. 

Overall, 38 percent of the 15.4 million total job- 
less Americans were long-term unemployed. These 
figures highlight the more significant challenge: 
finding a way for the millions of US workers laid off 
since the Great Recession began to find work. Ac- 
cording to the US Department of Labor, more than 
59 percent of the unemployment in this recession 
will result in permanent position cuts. 


LESS, WORSE? 

Also absent from the good news, and barely ac- 
knowledged, was the fact that 1.5 million new jobs 
have to be created each year just to keep pace with 
population growth. Thus, those 1.5 million new 
workers, having never attained gainful employment, 
were not being counted as unemployed. And neither 
were the self-employed who had gone out of busi- 
ness, or were operating at a loss or making a fraction 
of what they had once earned. 

What, then, made unemployment look “less 
worse?” What was behind the numbers? 

The Administration maintained that President 
Obama’s $787 billion stimulus saved or created 1.6 
million jobs. “I think you have to give our inter- 
ventions a lot of credit,” said Jared Bernstein, Chief 
Economist for VP Joseph Biden. Pure and simple, it 
was government stimulus money that had titillated 
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the economy — not the production of goods and ser- 
vices. But these jobs came at a steep price. By Octo- 
ber, the Administration had spent $157.8 billion for 
640,329 jobs it claims to have created, or $246,436 
per job. Since total compensation earned by an av- 
erage payroll employee was $59,867 per year, if the 
government had used the funds to pay for a year’s 
worth of labor instead, 2.6 million jobs could have 
been funded. 

In 2010, with mid-term elections looming 
and some two-thirds of the stimulus kitty still to 
be tapped, employment will continue to be artifi- 
cially supported. Political points will be scored, but 
the measures will do little to repair and reverse the 
broader global economic crisis brought on by cheap 
money/easy credit policies, excessive debt loads, 
and the financial deregulation that prompted Wall 
Street’s speculative binge. 

Faced with currency pressures brought on by 
the profligate printing of phantom money backed by 
nothing and producing practically nothing, already 
heavily indebted governments that attempt to stim- 
ulate their economies by injecting yet more liquidity 
will risk the destruction of their currencies. 


END GAME 


Acknowledging the “high uncertainty” of a strong 
economic recovery, Jean-Claude Trichet, the Euro- 
pean Central Bank president, warned of the dan- 
gers of such unrestrained easy money policies. In 
December, he promised to “... gradually phase out, 
at the appropriate time, the extraordinary liquidity 
measures that are not needed to the same extent as 
in the past.” 


Meanwhile, back in the States, Fed Chairman 
Ben Bernanke promised that the cheap money poli- 
cies would remain in place for an “extended peri- 
od.” Since September, the Fed has added another 
$3 trillion in debt to lend to favored financiers at 
low rates while buying up mortgage-backed securi- 
ties and consumer debt. 

The deal went like this: commercial banks put 
up assets of “varying quality” (read: worthless junk) 
with the central banks as collateral in exchange 
for cash at low or near-zero interest rates. Rather 
than fulfill their obligations to make loans to small 
businesses and homeowners (the stated purpose of 
the bailouts), the banks instead loaned the money 
back to governments, traded on the markets, and 
awarded billions to themselves for being such astute 
financiers. In layman’s terms, it was one big global 
financial circle jerk. And at some point the liquidity 
will dry up. 

Harbingers of the “Crash of 2010” began to 
appear in late November 2009. 


Dubai’s Move on Debt Rattles 

Markets Worldwide 
“Global financial markets swooned Thurs- 
day, with London seeing its most precipitous 
drop in nearly nine months, a day after Dubai 
stunned investors with the news that it was 
asking banks to allow its main investment ve- 
hicle, Dubai World, to suspend its debt repay- 
ments for 6 months.” (The New York Times, 27 
November 2009.) 


To forestall panic over the serious implications 
of Dubai World’s $59 billion default, as with so 
many crises, they were immediately downplayed. 
“A relatively modest event,” scoffed Jean-Claude 
Trichet, at the same time dismissing concerns about 
Greece’s debt, which was unsettling bond markets. 
Mr. Trichet expressed “confidence that the appro- 
priate decisions will be taken” by Athens to resolve 
its problems. 

It had nothing to with Trichet’s “confidence.” 
Confidence was an attitude. Ireland, Iceland, Spain, 
Latvia, Estonia, Lithuania, Romania, Hungary, 
Ukraine, Greece: all had unsustainable debt levels, 
and those in the Eurozone had budget deficits in 
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multiples far beyond the 3 percent ceiling set by the 
European Monetary Union. 


Trend Forecast: Conceived in 1992, coinciding with 
the unleashing of unfettered globalism, the EMU’s 
3-percent formula was based upon an expectation of 
perpetual growth in which a unified Europe would 
play a major role. Debate ensued as to which coun- 
tries’ economies would be strong enough to comply 
with the Maastricht Treaty and qualify as members. 
Despite knowing that weaker countries would be un- 
able to meet the conditions, impending dangers were 
brushed aside by politicians and business interests 
determined to create a more unified Europe. 

Already proven unrealistic under current condi- 
tions, as the global economies continue to deterio- 
rate, more struggling Eurozone nations will breach 
the 3 percent budget deficit-to-GDP ratio established 
by the EMU. Since economic problems do not exist 
in a vacuum, the geopolitical and sociological fallout 
will threaten the entire European Union as member 
countries blame others for their problems and/or de- 
cide to go it alone. A major remaining issue will be 
whether or not defecting, bankrupt countries will 
abandon the euro for their own currencies. 

In a climate of such deep currency concerns, 
gold will shine with increased luster as the one un- 
assailable coin of the realm. 


Deep in debt and going deeper, the United Kingdom 
continues to mirror the US policy of keeping inter- 
est rates at record lows while issuing record amounts 
of government debt. And as with the US, there is no 
foreseeable way to pay it off. “We must continue to 
support the economy until recovery is established,” 
said Alistair Darling, Chancellor of the Exchequer. 
Like prescribing more drink for a drunk as a way to 
sober up, the government’s logic was that incurring 
still more debt would bring about recovery, rather 
than add to over-indebtedness. 

China and Brazil, the big two of the BRIC na- 
tions, though faring better at the end of 2009, will 
not escape damage in 2010. 

China’s large stimulus packages and generous 
lending policies, financed by budget surpluses and 
foreign reserves, have spurred domestic consump- 
tion. Nevertheless, as an export driven economy 


(two-fifths of GDP), unable to perpetually replenish 
itself from within, it too will feel the repercussions 
of the global meltdown. As their economy stagnates, 
civil unrest, always simmering (70,000 disturbances 
per year on average), could intensify to levels that 
interfere with growth and production. 

Brazil, experiencing slower-than-expected third 
quarter growth (1.3 percent, while second quarter 
GDP was revised downward to 1.1 percent), will be 
among the many nations that will further curtail eco- 
nomic growth, should they raise their interest rates 
as reported. As with other world equity markets that 
have soared (Brazil is up 83 percent in 2009), there 
is a disconnect between what the financial statistics 
suggest and the modest gains on the street. 


Trend Forecast: There is no recovery. The only real 
economic question facing the world is: Will the eco- 
nomic bottom fall out all at once or will it be a chain 
reaction? The guillotine, or death by a thousand cuts? 

The Trends Research Institute cannot predict 
what undreamed-of schemes central banks and gov- 
ernments will dream up this time to bail out the too- 
big-to-fail financial fraudsters, and artificially prop 
up sagging economies, thereby taking on more debt. 

What we can predict is that the commercial real 
estate collapse, which we forecast for 2009, will in- 
tensify in 2010. Though briefly forestalled by govern- 
ment intervention (in the US, TARP, TALE, Ameri- 
can Recovery and Reinvestment Act, etc. ), the Dubai 
World debacle is a resounding signal that commer- 
cial is crashing. Neither “contained” nor isolated, as 
alleged, the world is awash in Dubai World clones: 
overbuilt developments with no possibility of renting 
and therefore no possibility of paying off highly-lev- 
eraged loans. ($3.1 trillion of debt finances the esti- 
mated $6.5 trillion of commercial real estate in the 
US alone.) 

When commercial real estate collapses, the props 
will be pulled out from under the banks holding the 
loans. Absent governments coming to the rescue with 
more prop trillions, the shock from the free-falling 
commercial sector will irreparably damage the equity 
markets and reverse modest gains made possible by 
central bank interventions. 

In all likelihood, history will repeat itself and 


once again the “too big to fails” will be shored up. 
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But the more quick fixes that are applied, the more 
transitory and ineffective they become. And once 
commercial real estate crashes, be it all at once or in 
stages, the outcome will be the same: the “Greatest 
Depression.” 


Trend Forecast: The currencies most likely to with- 
stand the economic shock will be those from smaller, 
more solvent nations that avoided the worst of the spec- 
ulative excesses and/or are rich in natural resources, 
have strong sovereign wealth funds, balanced budgets 
and can maintain their export markets. Among them: 
Norway, Switzerland, Australia and Canada. 


Trendpost: Should the bottom fall out of the econ- 
omy, be it from a terror strike, financial crisis, war, 
environmental/health-related catastrophe or other 
wild card events, draconian measures will be taken 
by governments to forestall panic, prevent runs on 
banks and keep equity markets from crashing. In such 
a scenario, bank holidays, cash restrictions and stock 
market closings should be expected. Deposits, insured 
or otherwise, may not be safe. In the US, for example, 
the Federal Deposit Insurance Company (FDIC) — al- 
ready $8.2 billion in the hole and ordering banks to 
prepay annual assessments to replenish their funds — 
would be unable to cover massive depositor demands. 

The prudent and the skeptical might consider 
preparing for such contingencies by having ready ac- 
cess to cash and gold. When banks reopen following a 
“holiday,” limits may be set on withdrawal amounts 
and the currency may have been devalued, officially 
or de facto. 

Currencies have been devalued before; they can 
be devalued again. During the Great Depression, with 
banks failing and no deposit insurance, there were 
runs to withdraw money. Fearing that the govern- 
ment would print worthless money to meet the mas- 
sive withdrawal requests, people who had gold certifi- 
cates rushed to redeem them for real gold. 

To prevent them from doing so, Franklin D. 
Roosevelt called a bank “holiday” on March 4, 1933. 
By Executive Order he forbade the “... hoarding of 
Gold Coin, Gold Bullion, and Gold Certificates” by 
US citizens. Americans were forced to sell their gold 
to the government at the prevailing price of $20.67 
an ounce. When the banks re-opened, the government 
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re-pegged gold at $35 an ounce, hence devaluing the 
currency by 40 percent. Thus, while the Depression 
was a deflationary period, with the money devalued, 
goods did not necessarily cost less. 

To hedge against possible government confisca- 
tion, depositing gold in foreign banks, or with family 
and friends in other countries, is a strategy already 
being taken by those who do not trust their govern- 
ment to look after their best interests. 


Trend Forecast: In those countries that escape the 
Great Recession or suffer minimal damage, the over- 
all real estate market will, at best, experience modest 
gains and at worst, stagnation. In countries that rev- 
eled in the pre-recession boom and are currently pay- 
ing the price for the bust ( Spain, UK, Ireland, Iceland, 
Greece, Hungary and former Eastern Bloc nations), 
we forecast that real estate will continue its down- 
ward slide. 

In the US, one of ten home mortgages are either 
delinquent or in foreclosure. Twenty-three percent of 
people with mortgages owe more than their homes 
are worth. Current industry estimates are that some 
six million families will lose their homes in the next 
three years. However, those estimates are being made 
with the expectation of economic recovery and a be- 
lief that the housing market has bottomed. 

With unemployment increasing, businesses clos- 
ing, mortgages resetting at higher rates and others 
made without income verification at risk, a predict- 
able second wave of foreclosures will spill over in a 
cascade of credit card, auto and other loan defaults. 


THE “GREATEST DEPRESSION” HIGH 


It’s bigger than bottled water, more potent than gour- 
met coffee, greater than “green” or organic. One of 
the hottest new money-making, mood-changing, 
influence-shaping trends of the century will soon 
be born. But as so often happens when blockbuster 
trends first arrive, few will notice. 

It wasn’t until well after the bottled water, 


gourmet coffee, “green” and organic trends had 
been born and were screaming for attention, that 
change-resistant businesses understood the extent 
of consumer demand and profit potential. 

The mega-trend we are forecasting has not yet 
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hit conventional radar screens. True to form, first it 
will be ignored, then it will be laughed at and only af- 
ter it can no longer be denied will those that ignored 
and derided it claim they saw it coming all along. 

Alternatively, as with the Great Recession — 
which, in 2004, we forecast would begin in 2007 
— they will insist that “no one saw it coming.” (See 
“The Great Recession,” Trends Journal®, Winter 
2004. Click here) They can also be counted on to ap- 
point themselves the experts on how best to exploit 
the trend and chart its future. 

As 2009 ended, afraid to add up the facts or 
just hooked on wishful thinking, many still hoped 
for a happy economic ending. For the glass-half- 
full crowd, “optimism” was officially promoted 
through positive reinforcement: “Transit officials 
agree with an artist and decide to put 
‘optimism’ on MetroCards.” (The New 
York Times, 20 November 2009.) 

Some would call it propaganda, the 
promoters called it art. “Now New York’s 
latest large scale public art project is be- 
ing exhibited in an even unlikelier space: 
your wallet,” wrote the Times. 

“God knows people want to feel 
good, they want to feel up, they want to 
feel positive. If I can make a couple of customers 
smile a day, that’s nice,” said Christopher P. Boylan, 
who oversaw the project at the Metropolitan Trans- 
portation Authority. 

With unemployment hitting new highs, home 
foreclosures setting new records, the work week 
getting shorter and incomes declining — $$$$$ — 
not optimism was what the “space” in the wallet 
yearned to be filled with. 

Other than for the artist who was paid for the de- 
sign, it is unlikely the Optimism Card will provide the 
intended distraction from reality. However, optimism 
will be an essential motivating element in a trend that 
will provide genuine and effective distraction. 

People will be desperate to find something — 
anything — that will make them feel better. It will 
take more than catchy slogans and political cheer- 
leading. At some level, people will have to do some- 
thing to “pick themselves up, dust themselves off ... 
and start all over again,” as the old lyrics go. 

As the “Greatest Depression” settles in, a varia- 


“Optimism” on MetroCards 


tion of Great Depression spirit-lifting themes will 
stage revivals. With the onset of the “Panic of ’08,” 
business and media pundits were predicting Hol- 
lywood would seize the opportunity to produce the 
kinds of shows that would get the masses flocking to 
the movies as they did in the 1930s. There would be 
a surge, but it would not rival the exciting experi- 
ence of days gone by. 

2009 was a banner year for Hollywood. A spate 
of smash hits combined with a number of mid-range 
films that outperformed expectations pushed ticket 
sales over $10 billion for the first time. 

In the long run, the special effects techno-glitz 
and spectacular cinematography underpinning to- 
day’s mega-hits do not have the sustaining human- 
based power of Great Depression-era cinema. 

Successive generations of teenagers 
may be perpetually “wowed” by the latest 
displays of huge-budget cinematic fire- 
works and 3-D thrills, but if that is mostly 
what Hollywood produces, it will not con- 
tinue to distract cash-strapped parents for 
the long run of the “Greatest Depression.” 
And today’s $8-10 ticket price, allowing 
for inflation, is about double the twenty- 
five cents of a 1930s movie. 

Today’s stars, though often accomplished, lack 
the allure and mass magnetism of Bogie and Ba- 
call, Garbo, Gable, Grant, Cooper, Cagney, Astaire, 
Bette Davis, Lana Turner, Groucho, Harpo, Chico, 
Chaplin ... the A-list is almost endless ... and so is 
the B-list. Movie mania is not what it used to be and 
neither is Hollywood. 

What had been an exhilarating evening’s es- 
cape to the local movie palace — opulent, gilded, 
plush, baroque — is now an eardrum-splitting, spe- 
cial effects onslaught in a multiplex box with all the 
comfort and architectural style of a self-storage unit. 
(In the 1930s, to keep customers coming, the price 
of admission included a free piece of Depression 
glass, which is now a collectible. Today, movie-goers 
can buy a box of popcorn for $7.) 

And back in the 30s, the movie theater was the 
only place to see a moving picture: no TV, DVD, 
Netflix, downloads, smart phones. 

What will provide the escape, the lift, and the 
profit opportunities — and what is not being predict- 


ed by pundits — will seem preposterous given what 
America 2010 looked like: derelict Detroit, bank- 
rupt California, ghost-malled Florida, condo-and- 
casino emptied Vegas. Depressed and bewildered, 
the apprehensive, fast food-fattened and downward- 
ly mobile, slovenly dressed, gangsta-garbed Ameri- 
can public would not be judged by most analysts as 
a prime candidate for any upbeat trend. 

And yet, in a return to one of the most salient 
and surprising characteristics of the Great Depres- 
sion, we predict that “Elegance” in all its manifes- 
tations will be making a comeback, just at a time 
when the American people need it the most. 

Once people start looking good to themselves, 
they start feeling good about themselves. By regain- 
ing self-respect, the spirit revives; and once spirits 
lift, the process of inner healing has begun. 


Trendpost: Beyond its obvious impact on fashion, 
the Elegance trend will greatly influence architects, 
artists and entertainers to use their creative talents 
to communicate beauty and quality. Its general ab- 
sence today, and the toll that takes on society, is 
more than just a theme for an academic treatise or a 
whiny newspaper editorial. The essential truth of the 
connection between creativity and beauty has been a 
key feature of every great civilization. 

A society can be accurately judged by what it 
has left behind and where it directed its creativity. 
Egypt, Persia, Greece, India and all other ancient 
civilizations devoted their energies to art and archi- 
tecture celebrating the nobility of the human spirit. 
The last great expression of the connection between 
art and the spirit was the Renaissance, with Italy 
its epicenter. And now, a call to restore Renaissance 
values has been sounded from the source: “Pope tells 
artists beauty can be a path to God.” (Reuters, 21 
November 2009.) 

From the beginning of recorded time, there has 
never been a major civilization without the connec- 
tion between beauty and spirit. “Beauty can become 
a path toward the transcendent, toward the ultimate 
Mystery, toward God,” said Pope Benedict XVI to 
250 noted painters, sculptors, architects, musicians, 
poets and directors whom he had invited to the Vati- 
can in November. 

Concerned with the direction the arts have tak- 
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en, the Pope reminded them of their “great responsi- 
bility to communicate beauty.” 

Whatever an individual’s personal or religious 
beliefs may be, “Elegance” can be applied to every 
creative profession, trade and endeavor. While there 
are no precise dimensions or definitions for Elegance, 
everyone knows it when they see it. The connection 
between Elegance and the bottom line might not be 
immediately apparent, but once Elegance becomes 
the major trend we forecast, it will serve to open new 
markets and expand existing ones. 


Trendpost: In the grip of the “Greatest Depression,” 
people will have a lot more time on their hands, a lot 
less money in their pockets, and ample opportunity 
to tap into creative talents formerly submerged be- 
neath the exigencies of 24/7 job overload. Self-made 
style will become the new style. The design-it-your- 
self, tailor/sew-it-yourself trend will span the socio- 
economic scale and serve as a high-fashion equal- 
izer. It will take time and talent ... not just money 
... to create great looks. 

The perfect storm of Elegance, quality, individ- 
uality, beauty and Depression-need will open new 
consumer markets for manufacturers, retailers and 
promoters who see it developing. 


Trendpost: In a reversal of fashion trends that usu- 
ally move from top to bottom, recent years have seen 
a lowest-common-denominator, bottom-feeder style 
go bottom to top. Initiated by cell-dwellers (forbid- 
den such luxuries as belts and shoelaces), the jail- 
house look translated to inner-city ghettos and, from 
there, percolated upward into city and suburban 
streets. As the “Greatest Depression” tightens its 
emotional stranglehold on the poor, the allure of 
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slovenly sartorial defiance may, at some point, be 
expected to reverse, though it will not happen over- 
night or without help. 

The underprivileged and uneducated are noto- 
riously difficult to galvanize into constructive indi- 
vidual or collective action. But they will follow leads 
provided by their chosen role models, who are usu- 
ally movie/TV stars, rock stars and celebrated jocks. 
If the role models sport the new look, and particu- 
larly if they personally understand the profound life- 
changing power of the call to Elegance, they will 
set the tone for a new ghetto-appropriate approach 
to style. The human spirit is not preordained to go 
down with a sinking economy. 

Those that refuse to succumb will succeed. Hard 
and dispiriting times will engender a wide range of 
spirit-enhancing strategies to dispel the enveloping 
gloom. “Affordable sophistication” and “Elegance 
redux” will direct and inspire products, fashions, 
music, the fine arts and entertainment at all levels. 
It will be a restoration and amplification of a well- 
documented historical phenomenon. 

Those able to recognize and plug into the trend 
in its formative years and adapt to its changing fea- 
tures as it grows and develops, can reap outsized 
profits through harnessing and directing its power. 


TERROR 2010 


NoticeTo Readers: On December 18, we sent Trends 
Journal® subscribers a synopses of our Top Trends 
for the New Year. Among them was “Terror 2010.” 
Subsequently, in response to the Christmas Day ter- 
rorist attempt to bring down Northwest Flight 253, 
we sent a Trend Alert® calling the botched bid an 
omen of what to expect in 2010. 

The following trend analysis and forecast of 
“Terror 2010” was written at a time when there was 
no immediate national concern over a major terror 
strike. Indeed, with no heightened alert in place, the 
US government has been lambasted for its slack se- 
curity measures. 

Though perhaps justified in this case, as we discuss 
at length in “Terror 2010,” no amount of security will 
be able to prevent future attacks ... and this is why: 

By the end of 2010, America and its allies will 


be terror-terrified. According to the National Coun- 


terterrorism Center, there were approximately 11,800 
terrorist attacks against civilians in 2008 (the most 
recent year for which statistics are available), result- 
ing in over 54,000 deaths, injuries and kidnappings. 

The Trends Research Institute forecasts that the 
number and intensity of such attacks will increase 
substantially in 2010. And governments’ “crack- 
down on terror” propaganda campaigns, combined 
with the media turning it into “terrortainment,” 
will intensify public fears, while deflecting attention 
from the deteriorating economic conditions, them- 
selves made worse by terror’s fallout. 

As in the past, the motivation behind the at- 
tacks to come will be misrepresented, and the tar- 
geted nations will refuse to take responsibility for 
their own violent role in provoking the violence. 

Following 9/11, there was never any official con- 
sideration that America’s foreign policy might be to 
blame. “They hate us for our freedom and liberty” 
asserted President George W. Bush. The servile me- 
dia parroted this simplistic refrain and the general 
public accepted it at face value. At each 9/11 anni- 
versary, this official catechism is reiterated. 

In lockstep, after the 2005 London Under- 
ground and bus bombings, Prime Minister Tony 
Blair attributed the “barbaric acts” to “barbaric 
ideas.’ He sermonized, “What we are confront- 
ing here is an evil ideology.” In a speech of 1350 
words, not one of them was devoted to the possibil- 
ity, however remote, that centuries of brutal British 
colonialism might have produced some measure of 
discontent among the brutalized. 

Anyone willing to consider US/UK Middle East 
policies and interventions as a motivating factor for 
terrorist acts was branded unpatriotic or treasonous, 
threatened and silenced by the full force of govern- 
ment. Addressing Congress just days after 9/11, 
President Bush made it explicit: “Either you are 
with us, or you are with the terrorists.” Reinforcing 
the President’s either/or pronouncement, Attorney 
General John Ashcroft declared that those daring 
to question administration policies “only aid terror- 
ists” and “give ammunition to the enemy.’ 

With a threat hanging over dissenters from the 
official position, the underlying causes behind ter- 
rorist acts have only rarely been aired. For years 
prior to 9/11, we had forecast the developing terror- 
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ist threat and examined its causes and implications. 
Yet, so ominous were the threats now issuing from 
the White House and Congress that even we, well 
known for speaking out without bending to politi- 
cal or client pressure, refrained from making fore- 
casts liable to incur the wrath of the powers that be. 
(See “Getting Dangerous,” Trends Journal®, Winter 
2002. Click here) 

Of course, what Blair, Bush and the lockstep 
legions of politicians and media yes-men called 
“terrorism” was being called “payback” by the per- 
petrators. By obdurately refusing to consider the 
roots of the terrorism phenomenon, government 
has ensured that no solution is possible. The poli- 
cies that provoked the “payback” in the first place 
remain in place and predictably provoke further 
acts of “terror.” Thus, when terror strikes again, the 
government response will undoubtedly be drawn 
from the familiar fatuous script: The evil-doers are 
evil. The barbarians are barbarous and they hate us 
for our freedoms; there is nothing we can do about 
it except further heighten “security.” 


Editor's Note: Once again, following the Christmas 
Day terror scare, absent from the hundreds of politi- 
cian-and-pundit hours expended by the media was 
any consideration of what may have provoked Umar 
Farouk Abdulmutallab’s suicide-bomb attempt? 
Instead, the response was a variation on a familiar 
Presidential theme invoked whenever terror strikes: 


E President Obama: “We will not rest until we 
find all who were involved and hold them ac- 
countable.” 

m President Clinton, in response to the attack 
on the USS Cole in 2000 in Yemen: “We will 
find out who was responsible and hold them 
accountable.” 

m President Bush, September 11, 2001, vows 
to: “Find those responsible and bring them to 
justice.” 


“Accountable,” “Responsible” ... but never “Why?” 
Trend Forecast: In 2010, after seven years of US 


destruction and occupation of their country, millions 
of Iraqis seethe with anger and some will surely seek 


revenge. Although there is talk of gradual US troop 
withdrawals, the massive new billion dollar Ameri- 
can Embassy and the 51 sprawling military com- 
pounds (Joint Base Balad encompasses 6,300 acres) 
indicate a permanent US presence in Iraq and there- 
fore a permanent incentive for terrorist recruitment. 

Should Iraqis launch a terror strike on Ameri- 
can soil, the President will rally Congress and the 
people with calls for strong retaliation. Promises will 
be made to bring the murderers to “swift justice.” 
There will be few references to the acknowledged fact 
that the original rationale for going to war (Saddam 
Hussein’s alleged weapons of mass destruction and 
his ties to AL Qaeda) was bogus. 

In Iraq, the former “coalition of the willing” has 
been whittled down to just the United States, and 
the US is therefore the single target for potential ter- 
rorists. In Afghanistan, however, NATO countries — 
particularly England and Germany, whose military 
actions have exacted high tolls on civilian popula- 
tions — have put themselves on the hit list as well. 

Afghanis also seethe with anger. They have suf- 
fered through nine years of war foisted upon them 
by invading armies, whose stated original mission 
was to find Osama bin Laden, destroy Al Qaeda, 
and remove the Taliban regime. The mission pro- 
duced no Osama, but has inspired a resurgent Al 
Qaeda, and has helped consolidate an ineradicable 
Taliban resistance. The unseated Taliban regime has 
been replaced with a US-anointed President, Hamid 
Karzai, whose government is universally regarded 
as corrupt. His election to a second term has been de- 
clared fraudulent by the U.N.-backed Electoral Com- 
plaints Commission, but accepted as “legitimate” by 
Washington... though not by Afghan warriors. 

A long, unbroken history (going back to Alex- 
ander the Great) of failed attempts by major powers 
to conquer and occupy Afghanistan, stands in direct 
contradiction to President Obama’s facile belief that 
America’s military force will lead to a successful end 
of what he calls “the good war.” 

Mikhail Gorbachev, the last world leader to come 
unstuck in the inhospitable mountains of Afghanistan, 
speaking from long, bitter experience, predicted a US 
failure: “T believe that there is no prospect of a mili- 
tary solution ... they should be preparing the ground 


for withdrawal rather than additional troops.” 
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Since Washington has made it clear that with- 
drawal is not an option, we foresee an ongoing, in- 
creasingly bloody conflict with no successful conclu- 
sion. The war has already spilled beyond its borders 
to Pakistan, and can be expected to metastasize into 
far-flung acts of “terrorism.” 


MISSION UNACCOMPLISHED 
Inheriting a dismal situation — no WMDs found, no 
links to Al Qaeda established, bin Laden still on the 
loose, and nothing to show for nearly a decade of 
war — Barack “Change We Can Believe In” Obama 
changed the reasons for pursuing the war. US troops 
are now fighting in Iraq and Afghanistan to provide 
the “opportunity of self-government to peoples that 
have suffered tyranny and war.” 

As an excuse to take the nation to war, this lat- 
est feeble justification would not have played well on 
Main Street USA back in 2001 or 2003, and in 2010 it 
doesn’t play at all on the streets of Kabul and Baghdad. 

Nor does it play in Islamabad, the most recent, 
and perhaps potentially the most dangerous benefi- 
ciary of United States-bestowed “opportunities.” In 
March 2009, the Obama Administration initiated a 
$7.5 billion “Af-Pak strategy” that would increase Pak- 
istan’s role as a front line military ally. The stated US 
goal was to “disrupt, dismantle, and defeat Al Qaeda in 
Afghanistan and Pakistan, and to prevent their return 
to either country in the future.” 

Nuclear armed, irremediably poor, politically 
corrupt, tribally fractious, incapable of managing its 
own insurmountable day-to-day problems, Pakistan’s 
attempts to carry out the ambitious US agenda will 
not only fail but further inflame internal conflicts and 
anti-American sentiment. 

As we wrote in the Summer 2009 Trends Journal®, 
“Preemptive strikes into sovereign Pakistan in conjunc- 
tion with a Pakistani combat campaign to destroy Tal- 
iban forces, resulted in a humanitarian catastrophe. 
(Click here for article.) 

Back in the States, the Obama policy was widely 
supported by the mainstream media and most foreign 
policy experts, but conveniently ignored by his core 
liberal, anti-war constituency — the same core group 
that reviled Bush for his go-to-war bravado. 

Couched in military tough-talk and foreign poli- 
cy jargon, the predictable consequences of the Af-Pak 


campaign upon civilian populations was not a consid- 
eration. In Pakistan, however, those consequences were 
routine occurrences. Each military attack on a ‘Taliban 
stronghold produced a counter-attack. The headlines 
told the story: “Deadly blast hits Pakistani town.” “Death 
Toll In Pakistan Car-Bomb Attack Rises To 24.” “Death 
toll hits 29 in NW Pakistan blast: “Pakistan Rocked By 
Terror Attack On Police Academy.” 

The media called these attacks “acts of terror” 
carried out by “militants” and “zealots.” But to those 
carrying out the attacks, it was just war. One side had 
access to an arsenal of sophisticated military weap- 
onry, the other, with little hi-tech capability, relied on 
low-tech suicide techniques. 

In America, little heed has been paid to these 
distant disasters and the growing hatred directed at 
America for pressuring the Pakistani government into 
launching the campaigns and for providing the mili- 
tary and financial support to prosecute them. Calling 
on Pakistan to ramp up the internal war, Secretary of 
State Hillary Clinton took their government to task 
for not doing what America had been unable to do 
after a nine-year search and a trillion dollars spent 
... find Osama bin Laden and eliminate Al Qaeda. “I 
find it hard to believe that nobody in your government 
knows where they are and couldn’t get them if they 
really wanted to,” she scolded. 


U.S. Asks More From Pakistan 
in Terror War 
The Obama Administration is stepping up 
pressure on Pakistan to expand and reorient 
its fight against the Taliban and Al Qaeda, 
warning that failing to do so would undercut 
the new strategy and troop increase for Af- 
ghanistan that President Obama is preparing 
to approve, American officials say. (The New 


York Times, 16 November 2009.) 


As Pakistan bows to the pressure and expands the 
fight, anti-American sentiments intensify. 


Anti-Americanism rises in Pakistan 
over U.S. motives 
ISLAMABAD, Pakistan — For weeks now, the 
Pakistani media have portrayed America, its 
military and defense contractors in the dark- 
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est of lights, all part of an apparent campaign 
of anti-American vilification that is sweeping 
the country and, according to some, is putting 
American lives at risk. 

Pakistanis are reacting to what many 
here see as an “imperial” American presence, 
echoing Iraq and Afghanistan, with Washing- 
ton dictating to the Pakistani military and the 
government. Polls show that Pakistanis regard 
the U.S., formerly a close ally and the coun- 
try’s biggest donor, as a hostile power. (Mc- 
Clatchy Newspapers, 7 September 2009.) 


Unlike Afghanistan and Iraq, which have only a 
minute presence in the US, there is a substantial 
Pakistani population in the US. Considering the 
widespread damage, injuries and deaths, and the 
more than a million refugees that American policy 
has produced in their homeland, many Pakistanis 
(legal and illegal) residing in the United States have 
been personally affected by the carnage. 

And then there are the drones. Those sanitized, 
surgical, precision-guided, militant-sniffing mis- 
siles, guaranteed to hit their targets while inflicting 
the least possible collateral damage (i.e. dead in- 
nocent bystanders). 

Though illegal under the Geneva Conventions, 
Washington has arrogated to itself the unlimited 
right to carry out such “extra-judicial” executions 
(assassinations) at its discretion, with no need for 
explanation or probative evidence. Since taking of- 
fice, Nobel Peace Prize-winning President Obama, 
out-Bushing Bush, has authorized 44 Predator 
drone attacks against the sovereign Pakistani na- 
tion, double the number launched in Bush’s last 
year. According to statistics compiled by Pakistani 
government officials, the 44 strikes have killed “five 
key Taliban and Al Qaeda leaders” ... and, inadver- 
tently, in the process, 708 civilians. 

Who among America’s 200,000 plus resident 
Pakistanis will decide to exact revenge for mur- 
dered relatives or drone-bombed villages back 
home? What would it take to send America back 
into paralytic terror? This time, it needn’t be a com- 
plex, hi-tech plot and carefully executed attack 
on a major symbolic structure. Attacking a mall, a 
stadium, a government building — using the same 


primitive devices responsible for the havoc making 
the headlines in Pakistan — would suffice. 


Single Cell Terrorists As 2009 drew to a close, 
the Fort Hood gunman was being recognized by the 
intelligence community as the poster boy for an 
alarming new terrorist phenomenon termed “self- 
radicalization.” 

The expenditure of billions of dollars and in- 
tense international investigation has taken a toll 
on the leaders of the organized terrorist groups 
capable of sophisticated actions. But, according to 
testimony before The Senate Committee on Home- 
land Security and Governmental Affairs, as the wars 
in Afghanistan and Iraq drag on, “lone-wolf, self- 
radicalized gunmen” are increasing in number and 
becoming more aggressive. 

The State Department’s 2009 “Country Re- 
ports on Terrorism” acknowledges a worldwide 
“radicalization” of portions of the immigrant com- 
munity. “It is increasingly clear that radicalization 
does not occur by accident,” says the report, “or 
because such populations are innately prone to 
extremism. Rather, we saw increasing evidence of 
terrorists and extremists manipulating the griev- 
ances of alienated youth or immigrant popula- 
tions, and then cynically exploiting those griev- 
ances to subvert legitimate authority and create 
unrest.” This unrest takes some individuals all the 
way to active terrorism, and, as Fort Hood shows, 
is not limited to “the young.” 

Since the aim of terrorism is disruption rather 
than victory, we can expect attacks from individuals 
and unaffiliated terror cells. They may find jihadist 
inspiration on the Internet, along with technical ex- 
pertise, but they will not need orders from a central 
terrorist organization. Their anger will be predict- 


ably stoked by the ongoing Western-led wars. 


Trendpost: While we cannot predict precise dates or 
the magnitude of terror attacks, we can be fairly cer- 
tain they are on the horizon. On 9/11, Americans froze 
in panic. They didn’t know what hit them and they 
didnt know what to do. What if the crisis had been 
worse? What if the Indian Point Nuclear Power plant 
(just 45 miles north of the Twin Towers) had been hit? 

In 2001, The Trends Research Institute recog- 
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nized that some sort of terror attack in the general 
vicinity of our offices was both predictable and im- 
minent. (See “Ugly Americans,” Trends Journal®, 
December 2000. Click here) We were prepared, with 
proactive measures in place. 

Before terror strikes, our advice is: Prepare for 
the worst. If anything less than the worst happens, it 
is always possible to pull back. For the unprepared 
there is no fallback position and few options. What 
if a nuclear power plant is attacked and you live 
within range of fallout? What if a WMD, dirty bomb 
or biochemical weapon is detonated in your city? Do 
you have escape plans and escape routes? What if 
banks close and ATMs crash? Will you have cash 
on hand? Major arteries will be gridlocked in min- 
utes or possibly blocked off by authorities to keep the 
panic from spreading or to contain the contaminated 

. anything is possible. 

Those who listen to authorities rather than think 
for themselves may be repeating the deadly mistake 
of 9/11 victims who obeyed officials when told, “Go 
back to your offices, the fire in the North Tower is 
under control.” 


Trendpost: In the event of another 9/1 1-magnitude 
strike, the United States will plunge into an eco- 
nomic death spiral and drag most of the world into 
Depression. In September 2001, in the wake of the 
bursting of the dot-com bubble in March 2000, the 
US was in recession ... but not in the “Great Reces- 
sion.” Under those conditions there was still room to 
maneuver. Immediately following the 9/11 attacks, 
the Federal Reserve began lowering interest rates to 
46-year lows to juice the economy. In 2010, with Fed 
rates near zero, they can't go to minus zero. 

When President Bush exhorted Americans to 
“Do your business around the country. Enjoy Amer- 
ica’s great destination spots. Get down to Disney 
World in Florida,” unemployment was at 4.9 percent 

. not 10 percent. 

With the US on the brink of the “Greatest De- 
pression,” unemployment rising, the real estate 
market sliding, and the standard of living declin- 
ing, any substantial terror event will push the econ- 
omy over the precipice. Any government measure 
taken to mitigate the damage or reverse the trend 


will be futile. 


When terror strikes, we forecast gold prices 
will soar far beyond our projected $2000 per ounce 
mark, the dollar will crash and a global currency 
crisis will ensue. 


Trendpost: There is a high probability of wild card 
terror shocks outside the United States that could 
cripple the global economy while spiking the price 
of gold. For example, the barely reported cross-bor- 
der fighting between Saudi Arabia, which supports 
the Yemen government, and Yemeni Houthis who 
oppose it, represents a threat to the world oil mar- 
kets. Should the fighting intensify, the Saudi’s risk 
an attack on their oil facilities which could curtail 
supplies, drive prices higher and seriously damage 
an already imperiled world economy. 

Other major oil producers also face a variety 
of internal and external threats. In the event of a 
significant occurrence or a confluence of them, de- 
mand for alternative energy solutions will be accel- 
erated, which would also present opportunities for 
conservation-oriented products and services. 

Barely covered, but reported in The Guardian 
(UK), was information that the American military 
has been actively involved in the Yemen civil war 
and will be using Umar Farouk Abdulmutallab’s ties 
to Yemen as a rationale for newly planned attacks: 


“The US is planning retaliatory strikes in Ye- 
men against al-Qaida over its attempt to blow 
up a transatlantic flight on Christmas Day. 

The US has been conducting a covert as- 
sault with drone attacks on al-Qaida bases for 
about a year, while CIA agents inside the coun- 
try help direct ground operations. American 
special forces have been training the Yemeni 
military and may have been involved in raids. 

General David Petraeus, the American 
regional commander, and John Brennan, the 
president’s counterterrorism adviser, both vis- 
ited Yemen this year. 

Joe Lieberman, chairman of the Senate’s 
homeland security committee, who visited Ye- 
men in August, described the country this week 
as a focus of the assault on al-Qaida. ‘Yemen 
now becomes one of the centres of that fight. 
We have a growing presence there — and we 
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have to — of special operations, Green Berets, 


intelligence,’ he said.” (30 December 2009.) 


Publisher's Note: Immediately after the 9/11 attack 
America went on high alert. Borders were closed, air- 
lines grounded and security was tightened. With its 
military mobilized, no nation or terror cell had the 
means to bring the United States to its knees. Even in 
the event of further attacks, the nation as a whole was 
not imperiled. But the government and the media 
went to excessive lengths to make it seem that it was. 

Washington’s job should be to allay those in- 
stinctive fears, not exacerbate them. This does not 
mean advising citizens to go visit Disneyland just to 
keep the economy afloat. Rather, it entails convinc- 
ing them that their fears are unnecessary, personally 
counter-productive and deeply unbefitting a free 
people capable of thinking for themselves. 

There was no power on Earth that could take 
over America and deprive it of its freedoms, except 


the one in Washington, DC. 


NOT WELCOME HERE 


Immigration, always a hot button issue, will be get- 
ting much hotter in 2010. Nations’ doors that had 
been left ajar, to let in millions of hungry workers to 
fill bottom-feeder jobs considered beneath the dignity 
of the native born, will be shutting tight. Unwelcome, 
but tolerated in the best of times, in these worse — 
and worsening times — immigrants will become pop- 
ular scapegoats and easy political targets. 

When economies boom and good jobs are 


plentiful, an imported cheap labor force often fills 
a need. But when an economic crisis hits and/or 
when immigrant population reaches a level that 
threatens to change the complexion and character 
of a nation, immigration moves from the shadows 
into the limelight. 

The formula is the same, the story familiar, and 
the outcome varying depending upon the economic 
climate. Today’s uproar is nothing new. “There can 
be no doubt that there is a very earnest desire on 
the part of the American people to restrict further, 
and much more extensively than has yet been done, 
foreign immigration to the United States,” speech- 


ified Senator Henry Cabot Lodge in 1909, at the tail 


end of the largest immigration wave the US had yet 
experienced. 

A hundred years later, in 2010, long-simmering 
anti-immigration sentiment in the US and around 
the globe will again be subject to cyclical condi- 
tions. This time, however, the descending wave of 
the cycle will be longer and steeper, and the re- 
sponse more dramatic than commonly anticipated. 
We forecast that a fully matured anti-immigration 
trend will settle in and establish itself as a signifi- 
cant political force for the foreseeable future. 

It took from the dawn of time until about 1900 
for the planet’s population to top a billion and a 
half. But it took just 100 years to add another five 
billion, and by 2040, a projected nine billion hu- 
mans will inhabit the globe. 

While projections by “experts” regarding the 
planet’s ability to sustain such numbers — given fi- 
nite natural resources such as food, fuel, water, san- 
itation — are open to debate, what is certain is that 
never in recorded history has the planet and all its 
institutions, nations and systems been so suddenly 
subjected to an onslaught of human population. 

Without further discussion of the complexities 
of Malthusian population theory in its contempo- 
rary formulation, what we at The Trends Research 
Institute regard as incontrovertible fact is that more 
people are being created than jobs to sustain them. 

Simply put, native born citizens who still have 
jobs — or who are looking for them — do not want to 
lose jobs or compete with foreigners in a shrinking 
job market. 

Faced with this reality, as the world copes with 
the most severe economic crisis in decades — per- 
haps ever — and its attendant unemployment, gov- 
ernments from Taiwan to Thailand, and Australia to 
Russia, have passed laws cutting or outright stop- 
ping the issuance of work permits to foreigners, 


both low and high-skilled. 


No Room at The Inn The “foreign born” pop- 
ulations of the US, and the nations of Europe, Aus- 
tralia and Canada are now approaching, or have al- 
ready surpassed, double digits. Their search for jobs 
has sent them beyond large cities (the traditional 
melting pots) and into the heartland, the small 
towns where “diversity” has never been welcome. 
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But at those double-digit levels, both the unwilling- 
ness and inability of immigrants to assimilate has 
inflamed an already tense atmosphere. 

Immigrants bring with them all the problems 
of the poor, which become the problems of their 
destinations, now saddled with the considerable 
burden of providing services — healthcare, welfare, 
education, housing — to them and their children. 
And everywhere they settle in noticeable numbers, 
the anger and anxiety of the local population at 
the drain on distressed local budgets financed by 
“native” tax dollars intensifies. Not only is taxpay- 
er anger directed at the toll taken on shrinking re- 
sources, but also by the real or perceived increase 
in drug use, crime and hijacked jobs. 

Beyond economics, the heavy immigra- 
tion influx in America and Europe is provoking 
an identity crisis. Public anxiety over 


cured 8 percent of the vote and, for the first time, 
was able to send delegates to the EP. 

But even those election results don’t reveal the 
full power of the anti-immigrant trend. Through- 
out Europe, politicians are adopting tough policies 
to play to the public mood. In Italy, though only 10 
percent of the vote went to the far right Northern 
League, some of the fiercest anti-immigration laws 
and policy in Europe have already been imple- 
mented, proving the trend is taking over the center 
as well. The Italian legislature has voted to set up 
citizen anti-crime patrols (i.e., anti-immigration 
vigilantes) and sentence landlords who rent to 
undocumented immigrants up to three years in 
prison. 

Proposals to ban the burqua and head scarf 
worn by Muslim women, and the special prayer 

time for Muslim school children are 


changing national character, culture, ... heavy springing up all over Europe. And the 
and beleaguered values threatened by immigration minaret question has become a lightning 
the fast pace of immigration is trending influx in rod for anti-immigrant sentiment. 

into public hostility. In Europe, where America and The minaret is a slender tower of- 
the native population is already close to Europe is ten perched above a mosque; the Muslim 


becoming a minority in major cities such 
as Marseilles, Rotterdam and Cologne, 


provoking an 
identity crisis. 


version of a church spire. It’s a brick and 
mortar statement that changes the land- 


resentment and fear over “Islamifica- 
tion” has transformed fringe, far-right anti-immi- 
gration political parties into major players. 

In addition, in the US, the UK and parts of 
Europe, the threat of terrorism, generically attrib- 
uted to Muslims, is being fanned to frenzy levels. 
The former guest workers from Turkey, North Af- 
rica and the Middle East have resisted or been de- 
nied integration into new countries, where their 
foreign dress, foreign languages and alien values 
have made them a highly visible reminder of the 
uncertainty of the future. That their dominant re- 
ligion has become identified with terrorism in the 
minds of many has speeded up both cultural and 
political backlash. 

Voters in the 2009 European Parliament elec- 
tion cast record ballots for anti-immigration par- 
ties, in some cases doubling their representation 
as compared to 2005. Far-right parties in Austria, 
Denmark, Hungary, Italy and the Netherlands all 
achieved double-digit results. Even in the staid 
UK, the avowedly racist British National Party se- 
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scape and says: “Islam is here to stay.” 
And as such, minarets are an unwelcome prospect 
to many Europeans, who have frequently chal- 
lenged their construction. The Swiss referendum 
to ban the construction of new minarets in Novem- 
ber 2009, which was passed with 58 percent of the 
vote, illustrates the depth of both anti-immigration 
and anti-Muslim sentiments. Switzerland is a di- 
rect democracy in which the people, not political 
parties, vote on issues. 

Prior to the vote, virtually every mainstream 
government, political party and religious official 
weighed in against the ban. Newspapers and poll- 
sters predicted, “It can’t happen here,” and that the 
referendum would go down in defeat, with barely 
30 percent of the vote. The lopsided anti-minaret 
victory has been construed as an act of mass de- 
fiance against established socio-political institu- 
tions, and an elite out of touch with the sentiments 
of its constituents. Most significant, the ban found 
substantial support on the left, from secularists 


and feminists ... the usually predictable “pro and 
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con” factions proved unpredictable. 


Trendpost: Immigrant populations and the second 
generation — born into and citizens of their new 
countries — can be expected to strongly resist the 
“go back where you came from” movements. Op- 
pression often breeds resistance. Newly organized 
“immigrant civil rights” movements will develop, 
polarizing and further inflaming the anti-immi- 
grant sentiments. 

As we go to press, reports are coming in of a 
“violent protest march” by African migrants who 
work the the fields in the Calabrian town of Ro- 
sarno, Italy. Responding to earlier shootings of 
several migrants by unknown gunman, a march on 
the Rosano town hall by some two thousand Af- 
ricans devolved into a car-burning riot. According 
to the Guardian, “Reports have emerged of mafia 
involvement in a vigilante-style response by locals 
to the immigrants’ protest, including setting up a 
roadblock and hunting down stray Africans in the 
streets of Rosarno.” 

Following the riots, the Italian police rounded 
up some 1,300 African workers and shipped them to 
detention centers. The Italian Interior Minister has 
declared an “immigration emergency” and put the re- 


gional police in charge of guaranteeing public order. 


Editor’s Note: A large-scale study by the Europe- 
an Union in late 2009 found that immigrants were 
reporting rampantly racist, anti-immigrant and Is- 
lamophobic daily experiences. For example, they 
reported discriminatory treatment from doctors and 
shopkeepers, and especially when they were looking 
for jobs. Police forces throughout Europe have re- 
corded steep increases in race-related hate crimes. 


THE AMERICAN BRAND 


While anti-immigration is a much-publicized issue 
worldwide, in the US, in terms of both numbers 
and implications the trend has the potential to be 
more far-reaching. According to United Nations es- 
timates, while the US comprises 5 percent of the 
world population, it is home to about 20 percent of 
the world’s immigrants. When it comes to “illegals” 
the US is resoundingly #1, with more than a third 
of the world’s 30 million unauthorized immigrants 


within its borders. 

In 2010, with health care reform off the front 
burner and with mid-term elections looming, the 
Obama administration will be forced to tackle the 
festering issue of immigration reform. What to do 
with — or to — the 12 million plus illegals will “make 
or break” many campaigns. 

As with the Swiss minaret vote that found sup- 
port from voters expected to oppose it, so too will 
the US anti-immigration trend unite a coalition of 
strange political bedfellows. Sending back illegals, 
once a rallying cry mainly associated with right wing 
conservatives, is now resonating as well with the un- 
employed, the financially distressed, and the many 
who see only economic hard times ahead. 

Voters from the left and the center will cast bal- 
lots with those from the right and far right as their 
anxiety trumps their principles. 


Trend Forecast: Neither Democrats nor Republicans 
will devise a solution that satisfies the new coalition 
of voters adamantly opposed to an immigration com- 
promise. Repatriating illegals will become a major 
plank of a new Third party that we forecast will be 
a force to reckon with by 2012. 


Trend Forecast: The estimated 38 million foreign- 
born persons living in the US make up nearly 13 
percent of the population. But almost 25 percent of 
children under age 17 have at least one immigrant 
parent. Within about 20 years, the US Census Bu- 
reau estimates minority kids will be the majority. 
Within 40 years — or less, if the trend continues — 
white Americans in general will be in the minority. 
It is not inconceivable, therefore, that at some point 
in the future, Southwest “Mexicano” rebellions will 
be waged with the Latino majority of the populace 
demanding a return of the territories to Mexico. 


Trendpost: The identity-politics that immigration 
will bring to a boil will be mirrored by identity-con- 
sumerism. Some corporations will find short-term 
gains in “Stars and Stripes” marketing, while oth- 
ers will draw customers with a “We Are The World” 
approach. An understanding of, and attention to the 
demographic realities of the customer base will be 
necessary to maintain thriving brands. 
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TB OR NOT TB 


America is dying of consumption. The disease has 
reached pandemic proportions. While its prevalence 
is universally recognized, there is disagreement on 
how to treat it and the toll it will take. Among the af- 
flicted, a sizable minority contends it poses no threat 
and needs no treatment. 

Not only do they claim to live contentedly with 
their condition, they resent attempts to cure them 
and lash out at those who claim they represent a 
threat to society. 

Nevertheless, most who have this strain of TB 
2010 would like to be cured. Its prevalence has cre- 
ated a physical and psychological crisis contributing 
to the breakdown of a national health care system 
that is simultaneously the most expensive and one 
of the least efficient among the advanced nations. 
Until the TB pandemic is brought under control, 
any attempt to reform America’s health care system 
is destined to fail. 

Yet, health care reform debate in America al- 
most never addresses the TB factor. The politically 
correct are unwilling to offend. Many of the afflicted 
resist any outside attempts to change their habits. 
Industries devoted to spreading TB deflect and sub- 
vert any measures that might decrease profits. And 
the politically corrupt turn a blind eye to the cri- 
sis, promoting TB-favoring legislation in return for 
campaign contributions. 

Needless to say, the TB 2010 strain we refer to 
is not “Tuberculosis.” Rather, it is “Too Big’? And 
“consumption” does not mean “a common and of- 
ten deadly infectious disease caused by myco-bac- 
teria,” but “over consumption”: the consuming of 
fattening, processed, chemically-laced, genetically 
modified, hormone enhanced, nutrition-deficient 
“food” and the drinking of sugar-laden, nutrition- 
deficient, liquid chemical concoctions disguised as 
“soft drinks” ... in quantities far beyond what the 
human body is designed to handle. 

Since there is nothing “correct” about anything 
political, the all-too-visible fact is that too many 
Americans are simply too fat, and therefore simply 
unhealthier than the populations of other devel- 
oped nations. It is a self-reinforcing calamity. The 
Too Big too often lack the will to personally deal 
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with their problem; the processing/agribiz giants 
profiting from the junk food habit have little incen- 
tive to try to sweet talk addicts into lean health, and 
politicians beholden to agribiz for hefty campaign 
contributions do not find it expedient to bite the 
hand that overfeeds them so well. 


FAT FACTS 

Fully a third of adult Americans are obese, twice the 
rate of obesity in Europe. (Should the trend continue, 
by 2018, 43 percent of adult Americans will be obese.) 
Another third of Americans are overweight. Thus, 
two-thirds of adult Americans are too big. More than 
one-third of children ages 10 to 17 are obese (16.4: 
percent) or overweight (18.2 percent), which, left “un- 
treated,” could make them the first generation to live 
shorter, less healthy lives than their parents. 

A sure-fire prescription for disease and ill health, 
obesity is also incredibly expensive. Heart disease, 
diabetes, cancer and twelve of the fifteen most dol- 
lar-intensive diseases are strongly attributable to obe- 
sity. Health economists estimate that upwards of 25 
percent of America’s health care costs are related to 
obesity, accounting for 20 to 30 percent of the rise in 
spending on health care since 1979. 

Currently, it costs 36 percent more to provide 
medical care, and 77 percent more to provide medi- 
cation to an obese person than to a “normal weight” 
person — and the whole system pays for it. 

A backlash, leading to a “Coalition of the Fit to 
Fight Fat,” is not inconceivable. People who work dili- 
gently to maintain their weight and their health pay 
dearly for those who are negligent. Just as large num- 
bers of Americans are outraged at the idea of their tax 
dollars being expended on health care for illegals, it is 
plausible that a time may come when the idea of tax 
dollars being spent on people who refuse to look after 
their own health provokes analogous outrage. 

If the TB trend continues, the Center for Dis- 
ease Control projects that costs connected to obe- 
sity and overweight will more than double every ten 
years, totaling more than $900 billion by 2030 and 
swallowing up one in every six health care dollars. 
“American society has become “obesogenic,” says 
the CDC, describing an environment that “promotes 
increased food intake, non-healthful foods, and 
physical inactivity.” 
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Super-sized 
portions have the 
average American 
consuming 300 
more calories per 
day than 20 years 
ago. The highly 
processed foods, 
drinks and snacks 
that are staples of 
the new American 
diet ensure that most of the calorie intake is nutri- 
tion-deficient. (A recent theory suggests the huge 
amounts of fat, salt and sugar in many fast foods 
doesn’t even satisfy hunger, but just stimulates the 
brain to crave more.) 


BABY STEPS 


No longer able to hide from the obesity epidemic 
nor face the consequences of sustaining a chroni- 
cally ill population with ever-increasing health care 
costs, many states are enacting some form of health 
care legislation. Aimed at staunching the growing 
epidemic of type 2 diabetes in children, as well as 
increased rates of high blood pressure, cholesterol, 
asthma and joint problems ... the majority of these 
laws target the school environment. Soft drink and 
junk food vending machines in schools and hos- 
pitals would have been unthinkable 40 years ago. 
But in the quest to boost budgets it became public 
policy to permit them. 

Now, counter-initiatives have been taken: nu- 
tritional and physical education programs have 
been added to the curriculum and the offending 
machines banned. ‘Too little and much too late, at 
best these are baby steps. Outside schools — at ev- 
ery digital moment, on every screen, in every mall 
on every strip, the need to feed and ride the sugar 
high is inescapable. The onslaught of advertising is 
designed to turn kids into over-consumers ... des- 
tined to become victims of over-consumption. 

No longer able to support the financial strain, 
in the not-so-distant future, federal and state gov- 
ernments will launch a “War to Fight Fat” and ap- 
point an Obesity Czar. But just as the wars on drugs, 
crime, poverty and Afghanistan have been, at their 
best, conditional rather than unconditional de- 


feats, their “War 
on Fat” will fail. 
Nonetheless, gov- 
ernment involve- 
ment, although 
predictably 
effective, will at 
least put it on the 


in- 


right side — rather 
than leave it as 
the bureaucratic 
and subservient industry-controlled opposing force 
it has always been. 


FAT TAX 

Some combination of legislation, taxes and pub- 
lic service advertising — similar to the campaign 
against Big Tobacco — will stress the urgency of los- 
ing weight and shaping up. But, as with tobacco, 
government efforts will be countered by powerful 
Agri-Business lobbies, joined by their Snack Food, 
Fast Food and Soft Drink colleagues. Just as the 
cigarette CEOs swore to Congress that their stud- 
ies showed nicotine was not addictive, the Big Food 
consigliores will produce volumes of in-house fi- 
nanced, self-serving studies proving “Fat is Fine.” 

Lobbyists for the soft drink industry told a Sen- 
ate Committee in 1994 that it should not restrict the 
sale of Coca-Cola and similar beverages in schools, 
because soft drinks had a place in a well-balanced 
diet. “To suggest that there are good foods and bad 
foods — we reject that entirely,” said Drew M. Da- 
vis, VP of the National Soft Drink Association. (The 
New York Times, 5/17/94 — excerpted from Trends 
2000 by Gerald Celente, Warner Books, 1997.) 

No such thing as “bad foods”? Rather than the 
Senators ridiculing Mr. Davis, the lawmakers either 
believed the line themselves or were paid off to ap- 
pear convinced. No restrictions were set in place 
and soft drink/fast food vending machines were 
permitted to invade the nation’s schools ... assur- 
edly contributing to the TB pandemic. 

Now, no longer able to make such blatantly lu- 
dicrous claims unopposed, Big Food has infiltrated 
the shape-up, lose-weight movement even before 
an official declaration of the War on Fat. McDon- 
alds and Coke are major sponsors of the Olympics, 
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and many junk food, junk-drink giants advertise 
on Olympic broadcasts, pitching a subliminal line 
— that devouring or guzzling their brands breeds 
Olympic winners. 

From sugar-coated cereal to chicken nuggets, 
Big Food is jumping on the “Get Healthy” band- 
wagon by labeling stupid products “Smart Choices” 
and promoting them as nutritionally sound. Armed 
with hundreds of millions to protect their multi- 
billion dollar brands, and further enriched by Con- 
gress with subsidies for sweeteners (high fructose 
corn syrup and sugar), there will be no silencing the 
“bad food is good food” propagandists. 

Simultaneously, fully aware of the strong 
growth in the all natural/clean food/organic mar- 
kets, Big Food (Kraft, Kellogg, Tyson, General Mills, 
Coca Cola, Unilever, Dole, ConAgra, Cadbury/ 
Schweppes, Nestle, Dannon, Hershey, Campbell, 
Heinz, among them) has been on a buy- 
ing binge, gobbling up, small healthy 
food independents. 

But despite the food industry’s bot- 
tomless budgets and deeply-rooted politi- 
cal connections, 2010 will see the “Shape 
Up America” trend begin to take shape. 
Obesity may be a private misfortune 
(“Imprisoned in every fat man a thin man 
is wildly signaling to be let out,” said the 
English critic Cyril Connelly); but it is 


also a public calamity. 


Trend Forecast: We forecast a mass rethinking of TB 
in all its manifestations — obesity is only the most ob- 
vious. Everything in America is TB — not just the 
waistlines, giant sodas, super-sized fries and ten-gal- 
lon cartons of popcorn. Houses, cars, debt loads, defi- 
cits, state budgets, the states themselves, foreign aid, 
military budgets, local/state/federal bureaucracies 
and “too big to fail” businesses — they’re all Too Big. 

We see a rapidly growing popular culture shift 
that will make fat un-cool. A combination of increas- 
ing health awareness and the trend to Elegance will 
help motivate the out-of-shape into shaping up or 
not fitting in. 


Editor's Note: Although it’s been going on for de- 
cades, as the lose-weight-at-any-cost craze catches 
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hold, a new round of infomercials, multi-level mar- 
keters and medical pill-pushers will be hawking a 
new generation of shady, quick-fix diet products. 
Dieter beware! The unwanted pounds did not accu- 
mulate in a week and they won't be shed overnight. 
If it’s a quick fix it won't fix for long. 


Trendpost: The “Shape Up” trend will provide a 
wide array of business opportunities. Beyond pop- 
ular reality TV weight loss shows, the market for 
custom-designed cooking and diet programming for 
specific age groups, shapes and sizes is wide open 
and ready to be tapped. New weight loss products, 
books, DVDs, kiddy camps, support programs, multi- 
level marketing (pyramid schemes) will proliferate. 


Trendpost: Looking to cash in on the “Shape Up” 
trend, revenue-strapped local, state and federal gov- 
ernments, under the guise of promoting 
health, will cook up calorie taxes which, 
like the tobacco and alcohol excises be- 
fore them, will further burden the poor 
while doing little to reduce the problem. 
Already, many employers are penalizing 
their employees for not losing weight by 
forcing them to pay higher insurance pre- 
miums. 


Ensemble, prévenons 
l'obésité des enfants 


Trendpost: As with so many American 
cultural exports, Too Big has spread worldwide. Some 
countries, such as France, undeterred by Big Food po- 
litical clout and unafraid to call the obese “fat,” are 
fighting fat before it becomes pandemic. 

Apart from government action, the “Shape Up” 
trend will provide a wide array of business opportuni- 
ties. Fat Farms will flourish for the financially flush 
who will pay big bucks to starve in style. 

But for the starving masses, hooked on their junk 
diets, going cold turkey from fried chicken will call for 
common sense as well as intestinal fortitude. Fast food 
pushers have sold them the bill of goods that eating out 
is easier, cheaper and just as good as cooking at home. 

Back in the Great Depression, the poor were 
thin and the rich were caricatured as fat. In the 
“Greatest Depression,” the rich will tend to be fit 
and the poor fat, but it will be politically incorrect to 
caricature them. 
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the root causes of obesity. 


opted by 200 European cities: 


“Tt is obvious by now that weight losses among 
participants in diet trials will at best average 
3 to 4 kg after 2 to 4 years and that they will 
be less among people who are poor or unedu- 
cated, groups that are hit hardest by obesity. 
We do not need another diet trial; we need a 
change of paradigm. 

A little-noticed study in France may point 
the way. A community-based effort to pre- 
vent overweight in schoolchildren began in 
two small towns in France in 2000. Everyone 
from the mayor to shop owners, school teach- 
ers, doctors, pharmacists, caterers, restaurant 
owners, sports associations, the media, scien- 
tists, and various branches of town government 
joined in an effort to encourage children to eat 
better and move around more. The towns built 
sporting facilities and playgrounds, mapped out 
walking itineraries, and hired sports instruc- 
tors. Families were offered cooking workshops, 
and families at risk were offered individual 
counseling. 

Though this was not a formal randomized 
trial, the results were remarkable. By 2005 the 
prevalence of overweight in children had fall- 
en to 8.8 percent, whereas it had risen to 17.8 
percent in the neighboring comparison towns, 
in line with the national trend. This total-com- 
munity approach is now being extended to 200 
towns in Europe, under the name EPODE (En- 
semble, prévenons l’obésité des enfants [To- 
gether, let’s prevent obesity in children]). 

Like cholera, obesity may be a problem 
that cannot be solved by individual persons 


Publisher's Note: In 2000, European nations had 
spotted the alarming spike in overweight and obese 
children and the likely effects on their health care 
budgets. France, with the lowest obesity rate in 
Europe, responded to a 17 percent increase (even 
though that was less than half of the US rate) by 


taking a sobering, aggressive approach to deal with 


The following is an excerpt from a February, 
2009 New England Journal of Medicine editorial, 


discussing the French campaign that has been ad- 


but that requires community action. Evidence 
for the efficacy of the EPODE approach is only 
tentative, and what works for small towns in 
France may not work for Mexico City or rural 
Louisiana. 

However, the apparent success of such 
community interventions suggests that we may 
need a new approach to preventing and treat- 
ing obesity and that it must be a total-environ- 
ment approach that involves and activates en- 
tire neighborhoods and communities. It is an 
approach that deserves serious investigation, 
because the only effective alternative that we 
have at present for halting the obesity epidemic 
is large-scale gastric surgery.” 


Editor's Note: While according to the Gospels, Je- 
sus taught by example, considering the shape of 
America’s new Surgeon Gen- 
eral, Regina Benjamin, the 
“Shape Up” trend is unlikely 
to be effectively spearheaded 
by Washington. 

However, the trend does 
provide excellent opportuni- 
ties for businesses large and 


small to attach their names 
in support. Even socially-con- 
scious corporations with no financial stake in the 


U.S. Surgeon General 


trend will bolster their image enhancement by at- 
taching their names to the movement. 


Trendpost: Fitness clubs that provide “personal 
weight loss trainers” will attract members that oth- 
erwise would not join. The trend will open up job 
opportunities for individual counselors and coaches 
that provide specialized weight loss exercise classes 
targeted to specific needs (elderly, teens, excessively 
overweight, etc.). 


Trendpost: Permanent weight loss takes hard work 
and dedication. Whole Health Healers specializing 
in natural weight loss management will outflank 
traditional MDs whose answer to TB, as to most 
ailments, will be to prescribe pharmaceutical drugs. 
But just as there are no drugs on the market that 
cure chronic degenerative diseases, there will be no 
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miracle drug to cure chronic obesity. While some will 
provide temporary results, the side affects may prove 
more destructive than the malady. 


Trendpost: The TB pandemic takes a particular 
toll among impoverished ethnic minorities. The eco- 
nomically and socially disadvantaged are at once 
the easiest for the cheap food/junk food/giant por- 
tion purveyors to exploit ... and the most difficult to 
galvanize into action on their own behalf. 

Nevertheless, counselors and programs designed 
specifically to meet the needs, means and psychology 
of the short-of-cash and uninsured will surface. 


America’s debilitating TB epidemic poses obvious 
financial, physical and psychological threats to the 
future of the nation. But perhaps the most serious 
and intractable threat gets no mention in the heated 
health care government debates, angry media con- 
frontations and widely covered tea parties. 

Unless TB 2010 is addressed and reversed, no 
comprehensive, sustainable and affordable health 
care system is possible. 


MOTHERS OF INVENTION 


As Plato wisely noted a couple thousand years 
ago, “necessity” is truly “the mother of invention.” 
Throughout 2010, as the “Greatest Depression” set- 
tles in, so too will necessity. The whole world will 
be getting poorer. The tens of trillions governments 
lavished in stimulus packages temporarily titillated 
economies, but could not restore them to long-term, 
dynamic growth. 

We predict that 2009’s Indian Summer of con- 
nived confidence, hyped hope and ungrounded op- 


timism will give way to cynicism in 2010. Around 


the globe, a new underclass drawn from what had 
been the middle class will rise in protest against po- 
litical parties who bail out banks and favored friends 
while ignoring the nouveau needy. 

Neither political spin nor wishful thinking will 
be able to change the facts. In countries where the 
“Greatest Depression” takes the greatest toll, there 
will be no escaping the tent cities, the beggar class, 
the homeless, the hungry, and the lines of unem- 
ployed. As crime spreads, governments will clamp 
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down and civil rights will be further abrogated. 

Committed Armageddonites and 2012 “End of 
the World” adherents will see all this as evidence 
of prophecies fulfilled. Hollywood will feed the 
phenomenon with blockbuster doomsday features, 
while innumerable books, blogs and documentaries 
will explore the many implications in tones rang- 
ing from patronizing denial to prophetic fire-and- 
brimstone. 

Well, the “End is Near,” but not the end of the 
world. Old institutions, outdated systems and con- 
ventional thinking are breaking down — new cycles 
are replacing dying ones. It is a process, organic and 
ineluctable. Those institutions and individuals who 
insist upon clinging to — and trying to revive — the 
dying past will wither with it. Those who under- 
stand the death process will not mourn the passing 
of the old, but instead celebrate the birth of the new 
paradigm. 

When the cosmic clock struck for the year 
2000, it signified more than just a calendar change. 
It sounded the onset of the New Millennium ... a 
New Age was being born ... complete with labor 
pains. (See Trends 2000 by Gerald Celente, Warner 
Books, 1997. Click here) 

Other than as an excuse to ring in a momentous 
New Year (or fearfully anticipate a widely publicized 
and ominous Y2K meltdown), for most, the onset of 
the New Millennium meant nothing and still means 
nothing. But the awake, the aware and the sensitive 
intuited its significance and were proactively posi- 
tioning themselves to explore and profit from the 
exhilarating new opportunities opening up. 


RETHINKING THE “NORMAL” 


By 2009, most institutions and businesses under- 
stood that what once was considered “normal” 
wasn’t normal anymore, and were now contemplat- 
ing a “new normal” of lower expectations. In this 
new “normal,” growth would be slower, even stag- 
nant, as opposed to the old “normal” which pos- 
ited growth as perpetual, forever more, and more 
and more of the same. Under their new “normal” 
formula it would still be more of the same, but just 
less of it. 

The revised business model the old guard 
clutched at may have provided a sense of stabil- 
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ity, but did not solve the problems or address the 
needs of a radically altered future, one whose out- 
lines were already drawn. In the US, high hopes 
underwent a rapid downsizing, as millions of highly 
educated university graduates, burdened with tens 
of thousands of dollars of college loan debt, faced 
a hard reality of low-pay jobs unrelated to their 
schooling, or no jobs at all. 

Even third world countries, by definition im- 
poverished and under-educated, nevertheless tend 
to have more college graduates than decently pay- 
ing jobs for them (education is often free and the 
bright kids take advantage of the opportunity). 

In the robustly developing nations, new jobs 
are still being created and expectations running 
higher. However, in our “Five ‘ʻO’ World” (Over- 
population, Overcapacity, Overproduction, Open 
markets and Online commerce), most professional 
career paths, though providing gainful employment, 
will not lead to strong middle class lifestyles. (See 
“Five ‘O’ Economy,” Trends Journal®, December 
2004. Click here) 

Even in the BRIC countries (Brazil, Russia, 
India, China) which, excepting Russia, are in an 
economic growth cycle, upward mobility will still be 
possible but at restricted levels. 

Un-and-under employment will be the re- 
morseless reality the world over. In many nations, 
especially the US, unemployment and underem- 
ployment among the uneducated will soon lead 
to predictable crime waves. But recent university 
graduates are already responding constructively and 
creatively to their straitened circumstances. 

Not having spent years in the work force, they 
have not been economically and emotionally dev- 
astated. The absence of job opportunities does not 
have the crushing impact it had on so many of their 
seniors — suddenly laid off after decades of loyal 
service, deprived of all hope for career advance- 
ment as well as the comfortable retirement pack- 
ages they had worked so hard for. 

Locked out at entry level, reality is forcing the 
graduates to abandon the standard American as- 
sumption that a university degree is a ticket to a 
comfortable life on the career path. The world they 
have graduated into is one of downsized Moms and 
Dads, out of work Aunts and Uncles, family and 


GRID 


dorf THE 


older friends so discouraged they’ve given up look- 
ing for work. Yet to many, forced exclusion from the 
corporate/business/bureaucratic treadmill is being 
recognized as a blessing in disguise. The closed 
doors have opened ways for them to make it on 
their own ... through their own creativity. 

This reconfiguring of the American Dream, 
an element of the “Intellectual Revolution” that 
will lead to Renaissance 2012, will propel a global 
explosion of invention and innovation. In 2009, 
though the trend was only in its infancy, it already 
had the potential to reverse or seriously mitigate the 
many negative economic and socio-political trends 


gripping the globe. 


Trendpost: The overriding dynamic of the “Mothers 
of Invention” trend will be directed toward money 
saving, productivity increasing, low cost/hi-tech and 
life enhancing “Selective Technology” products and 
services. (See “Selective Technology,” Trends Jour- 
nal®, Autumn 2009. Click here) The markets already 
open for exploitation with high growth expectations 
and long life spans include: 


m The alternative energy field 

m The self-sustaining off-the-grid movement 

E Enviro/Smart materials and methods 

m Organic/Clean Foods production 

m Whole Health/Complementary Medicine 

m Affordable elder care supplies, ergonomically de- 
signed equipment, facilities and furnishings 

m “Buy Local” products, distribution and marketing 


Yankee ingenuity, once a signature of the “Ameri- 
can Way of Life,” has fallen prey to a bottom-line 
corporate mentality and Wall Street’s obsession with 
next quarter profits, which, in the long-term, neither 
boosted the bottom line nor increased profits but 
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rather stifled creativity and innovation. 

As far back as 1957, Nobel Prize-winning MIT 
economist Robert Solow’s research showed that, con- 
trary to standard business assumptions, only about 
half of economic growth results from capital and la- 
bor expenditure, while the rest can be attributed to 
innovation. But corporate Research & Development 
spending grew at only a 2.6 percent annual rate be- 
tween 2000-2007 ... down from 6 percent annual in 
the 1980s and 1990s. Where America once led the 
world, it now trailed significantly. 

While the R&D cutbacks portend an ominous 
future for innovation on the corporate front, the void 
is being filled by the many out-of-work, on-their- 
own, college-loan-burdened, engineering and busi- 
ness majors left with little choice but sink-or-swim. 


Trendpost: Look East, Young Man, Look East! The 
great Globalization promise — that as trade barri- 
ers fall, unleashed demand, long pent up by poverty, 
would evolve into the creation of a global middle 
class of consumers — has been but partially realized. 
Many have moved out of direst poverty, yet almost 
half the world (over three billion people) still sub- 
sists on less than $2.50 a day. And rather than all 
consumer tides rising equally, the standard of living 
in nations such as the US substantially declined as 
high paid manufacturing and service jobs were relo- 
cated and outsourced abroad. The globalist dream 
may not have been fulfilled, but the major economic 
and socio-political reshuffling resulted in a spectrum 
of unanticipated possibilities. 

Innovative manufacturers looking to tap into 
the global reality are readjusting their sights to ac- 
commodate a new dynamic. Advanced, hi-tech skills 
directed toward the invention and production of ex- 
tremely low cost products are creating substantial 


jor trend of 2010 and into the future. It will grow to 


markets where none existed previously: 


m Among billions of subsistence dwellers with zero 
discretionary income; 

m Among billions more who have moved up the 
scale, but still have little income; 

m In the West, among tens of millions who have 
moved down the scale and now have a lot less in- 
come than they used to. 


Technological invention and innovation, until recent- 
ly regarded as a Western monopoly, has moved to the 
uncharted seas of India and the Far East’s consum- 
ers. Limited individual buying power multiplied by 
billions of potential buyers constitutes a market for 
a new class of product, while providing substantial 
incomes and creative careers for the East’s surfeit of 
indigenous engineers and entrepreneurs. 

The most conspicuous fruit of the trend is the 
Nano, India’s $2200 car. Less conspicuous, but per- 
haps more significant, are such hi-tech/low cost prod- 
ucts as a $23 stove, $43 water purifier, $70 refrig- 
erator, a two-cent per minute $20 cell phone — all 
life-enhancing, once prohibitively expensive Western 
products radically reconfigured for emerging East- 


ern market realities. 
Trendpost: “Technology for the Poor” will be a ma- 


maturity with the same speed as the Internet and 
dot-com revolutions. The trend, still in its infancy, 
will be recognized, explored and exploited by the 
legions of skilled but jobless geeks, innovators and 
inventors from the West who, in a reversal of techno- 
history, will follow in the footsteps of their Eastern 
colleagues. They will design and launch a new class 
of products and services affordable by the millions of 
newly downscaled Western consumers. 

Lumbering Western corporate giants with 
bloated bureaucracies may or may not plug into the 
trend. Those that do will try (as they have done 
in the past) to commandeer market share. It is ad- 
visable for those individuals and start-up businesses 
with the skills, means and drive to participate in the 
“Technology for the Poor” trend to spring to action 
before the behemoths buy out, out-market, out-ad- 
vertise and drive out the competition. 
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Trendpost: Creativity finds innumerable avenues 
for its expression and flourishes in hard and cha- 
otic times. Indeed, latent genius can often be sparked 
more spectacularly when under duress. In a do-or- 
die, make-it-or-break-it crisis, overcoming the op- 
position requires summoning up a will and power 
greater than the opposing force. That is what is 
meant by “Sweet are the uses of adversity,” which is 
not just a clever line by William Shakespeare, but an 
expression of cosmic law. 


A Kind Word for Chaos Tracking, under- 
standing and profiting from trends often involves 
using faculties and sensibilities that may not seem 
directly related to the trends themselves. Apart from 
collecting and analyzing data, it is essential to be 
aware of the way words are used to describe a giv- 
en situation and/or to shape opinion. For example, 
we've become accustomed to media/government 
spin that labels those attacking American troops 
in Iraq and Afghanistan as “terrorists,” “militants” 
and “insurgents.” But, seen from the perspective of 
Iraqis and Afghanis, they could be called “indig- 
enous resistance forces opposed to the invasion and 
occupation of their country by a foreign army.” 

Only a careful analysis of the language and an 
awareness of the context in which it is being used 
make it possible to come to a non-ideological con- 
clusion. 

Along similar lines, to both recognize and appre- 
ciate the ramifications of the upcoming global socio 
economic dissolution into chaos, the word “chaos” 
itself has to be understood on several levels. 

In its most common usage, “chaos” is a power- 
ful negative word with no redeeming features, syn- 
onymous with lawlessness, disorder and confusion. 
But in its original Greek (and an equivalent in other 
ancient cosmologies), “chaos” refers to a universal 
primordial state from which, through divine will 
or command, universal order will spring. Stripped 
of its “divine” aspect, this view closely mirrors the 
latest thinking of contemporary astrophysicists and 
cosmologists. 

Seen in this light, chaos takes on a powerful 
and positive meaning. Chaos holds the potential 
for a new order, new life, new forms, new thinking 
... a Renaissance. Indeed, in certain circumstances, 
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chaos is a precondition for anything truly new and 
meaningful. 


THE NEXT BIG THINK 


The Big Broadcast industry is in a well-publicized fight 
for domination of the “small,” as the major broadcast 
companies compete to saturate the proliferating ar- 
ray of hi-tech handheld devices with TV, cable and 
cinema content. It is fast becoming possible to view 
more of the same of everything, anywhere, at any- 
time and with fewer commercials. 


But the battle for eyeballs won’t be won by 
whoever dominates the small screen. The bigger 
news — which is getting little press — is the technol- 
ogy that does the opposite; that delivers web con- 
tent to the wide screen. A “Communications Revo- 
lution” is at hand and, before it ends, the handful of 
giants that currently control the broadcast industry 
will stumble, flounder and possibly fail. 

Trends are born, they grow, mature, reach old 
age and die. Spectacular as its reach and influence 
already is in 2010, the Internet Revolution is still 
in its adolescence. Much of its potential is yet to be 
realized. Though conceived decades ago, it was only 
delivered into the mass consumer market in the 
mid-1990s, with the onset of the dot-com boom. 

But just as the Internet changed life as we 
know it, so too has it destroyed many entrenched 
and cherished aspects of life as we knew it. Such 
is its power that, barely out of infancy, it rapidly 
infiltrated, out-maneuvered and appropriated mar- 
ket territory that had always been the province of 
the traditional world of print. Unable to adapt to 
a digital age, august newspapers, magazines and 
book publishers that had thrived for centuries went 
under, drastically downsized or reconfigured them- 
selves in an effort to survive, or were forced to es- 
tablish a web-only presence. 

Who could have imagined that “must reads” 
such as the Chicago Tribune, San Francisco Chron- 
icle, Minneapolis Tribune, Seattle-Post Intelligencer 
and The Philadelphia Inquirer would be reduced 
to has-beens and are-no-mores. In 2009, 15,000 
newspaper journalists lost their jobs. Major maga- 
zines folded. Long-established publishers fell vic- 


tim to cutthroat competition, losing market share to 


alternative publishing methods made possible and 
affordable via new technologies. 

Although book sales stagnated and profits 
fell, the number of titles going into print doubled. 
No longer are writers dependent on a publisher’s 
approval for content, editing, production and dis- 
tribution. The ability to self-publish and produce 
on-demand publications is tantamount to a Writers’ 
Emancipation Proclamation. (Half of 2009’s new 
titles were self-published.) 

Cost-effective and, via the web, able to side- 
step expensive advertising/marketing methods that 
marginalize anything original and/or threatening — 
self-publishing is transforming the world of print. 
This in turn has the power to transform what we 
believe, why we believe and who to believe. The 
printed word is literally, not just metaphorically, 


“food for thought.” 


BIGGER THAN SLICED BREAD 
The ability and proven success of self-publishing 
will serve as the precedent for the ability to self- 
broadcast. The next colossal casualty of the Internet 
Revolution will be the major TV/cable networks. 

Rather than learning a lesson from their print 
cousins, Big Broadcasting is repeating many of their 
mistakes. Among them: in all their vaunted corpo- 
rate wisdom, newspaper executives were gulled by 
geeks into taking a suicidal, headlong plunge into the 
Internet Unknown, and committed to posting content 
free on-line, in the hope of attracting eyeballs and 
advertisers. TV and cable’s similar strategy — flooding 
the Internet with free content — is certain to weaken 
broadcasters’ franchises and hasten their demise. 

Take Hulu, for example. Fox, NBC and ABC 
have joint-ventured to create Hulu, a website of- 
fering free online access to their libraries, with the 
added inducement of having to view fewer commer- 
cials. In essence, this is a broadcasters’ version of 
newspapers and magazines interspersing ads amid 
the content posted gratis on their websites. 

While viewers of print-based websites can eas- 
ily skip ads (depleting their value), Hulu viewers 
will be forced to sit through them. Yet the revenue 
stream will prove minimal compared to TV and ca- 
ble ad income. 

Hulu’s content-anywhere/fewer-ads strategy 


has been designed to deliver its extensive entertain- 
ment archive to the small screen of computers and 
handhelds, but new technology, such as Boxee can 
transmit it all back to the wide screen. This means 
Hulu users can take what they want and watch it on 
wide screen, replicating the TV experience minus 
most of the commercials. (Click here for more on 
changes to the wide screen) 

Of course, whenever they're on wide screen 
with Hulu, viewers aren’t watching the scheduled 
network and cable fare. The extent of Hulu’s pen- 
etration into daily broadcast viewer time will defi- 
nitely decrease the number of eyeballs glued to 
broadcast programming and advertisers will accord- 
ingly demand lower rates for shrinking audiences. 

But the biggest threat facing TV and cable is 
not in how much of their content is placed on what 
device. What will do the most damage to their busi- 
ness are the new technologies that make it possible 
to take virtually everything off the web and bring it 
to the wide screen. Technologies are already here, 
at reasonably affordable prices, and newer, more 
advanced, cheaper, and easier-to-use technologies 
are on the way. 

LG Electronics, one of the nation’s leading 
suppliers of HDTVs, has teamed up with Netflix (the 
world’s largest online movie rental service) to of- 
fer the first broadband-enabled HDTVs. They come 
with Netflix streaming software embedded directly 
in the TV, requiring no external device, ready to 
display an immense and growing library of movies 
and TV episodes. And Microsoft has bundled Net- 
flix streaming video directly into its Windows Vista 
software, giving its users a fully functioning net me- 
dia center ripe for porting to the big screen. 

It’s anybody’s game. No longer in control of what 
gets shown on the TV screen, and sensing danger, 
broadcasters have launched preemptive campaigns 
to box out Boxee and limit the functionality of other 
web-to-I'V transmitters. But just as the entertainment 
industry couldn’t prevent content from being taped 
when tape was the new technology, and later failed in 
their attempts at copy protection by encrypting CDs 
and DVDs ... attempts to prevent content from small 
screens going to wide screens will also fail. 

While technology will facilitate the breakup of 


Big Broadcaster control, its disintegration has been 
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long in the making and self-imposed. (Click here to 
read our special report) In 1961, Newton Minow, 
Chairman of the Federal Communications Com- 
mission, accused his audience, the National Asso- 
ciation of Broadcasters, of turning television into a 
“vast wasteland”: 


“You will see a procession of game shows, 
formula comedies about totally unbeliev- 
able families, blood and thunder, mayhem, 
violence, sadism, murder, western bad men, 
western good men, private eyes, gangsters, 
more violence, and cartoons. And endlessly 
commercials — many screaming, cajoling, and 
offending. And most of all, boredom. True, 
you'll see a few things you will enjoy. But they 
will be very, very few. And if you think I exag- 
gerate, I only ask you to try it.” 


Once limited to a few channels on the dial, 50 years 
of technological advance has spread the “scream- 
ing, cajoling and offending” programming over 
hundreds of channels. What had been a wasteland 
back then has now - with the exception of even 
fewer of the “very, very few” — turned into a gar- 
bage dump. 

As bad and crass as television may have been 
half a century ago, its lowest-common-denominator 
programming was pitched to a higher lowest com- 
mon denominator. Back then, there were no equiv- 
alents to the idiot stew of non-reality, reality shows 
now on-air ... the Biggest Losers, Survivors, Date 
My Mom, Paris Hilton’s “New BFF,” Kardashians, 
Life in the Fab Lane, The Hill, Real Housewives. 

Fifty years ago there were still acceptable codes 
of behavior. The commentators and opinionators 
ruling the ratings today would have been unthink- 
able ... Bill, Sean, Wolf, Joe, Keith, Larry, Nancy 
and Greta: a non-stop parade of belligerent oafs, 
broadcast bullies, wind bags, self-righteous political 
evangelists, gossip junkies and moralizing purveyors 
of celebrity sleaze. While no one is obliged to tune 
in, these are the prime time personalities brought 
to the wide screen, in living color, by Big Broadcast. 

The seeds of today’s excesses may be detected 
in Minow’s vast wasteland, but who could have pre- 
dicted — in the world of Murrow and Cronkite — 
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they would blossom into Couric, Williams, Sawyer 
and Cooper? Those “trust me” anchors, all prim 
and proper, clean of cut, the goodest of boys and the 
nicest of girls. For months they feasted on Michael 
Jackson’s corpse. They'll exact every pound of flesh 
from Tiger Woods and will pounce on and devour 
whoever may be next — celebrity or nonentity — at- 
tached to a scandal sufficiently sordid to turn into 
headlines. 


DUMB AND DUMBER 


Tune in anytime, on any station and it’s all the 
same, deliberately and proudly the same: “With 
Ms. Sawyer’s arrival, the three network anchors are 
evenly matched in looks and take-charge personal- 
ity,” wrote The New York Times when Diane Sawyer 
ascended to anchor at ABC World News. 

They are the Fourth Estate, charged with bring- 
ing the nation its nightly news. Slickers askew, blow- 
dried hair blowing, trees swaying, waves breaking, 
camera lenses rain-splattered, they will spend days 
tracking hurricanes ... scooping each other with “ex- 
clusive” footage of a house washed off its foundation. 

At the first sign of snow, unflinching journal- 
ists brave the elements. ... parkas askew, blow- 
dried hair rimmed with flakes, they measure the 
accumulation with rulers. Cameras rolling, they hit 
the hardware stores and supermarkets to report on 
snow shovel runs and interview frightened shoppers 
stocking up on milk and soda to ride out a storm 
that may have them homebound for 24 hours. 

These are the anchors, and this is the “news” 
that is covered in depth. Not covered in depth are 
the current global events, economic measures, po- 
litical dealings, military actions and government 
policies shaping the future and affecting billions 
of lives. 
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Trendpost: A focus on the fatuous is the signature 
of Big Broadcast’s product. It is what they do, and 
possibly all they are capable of doing. The industry’s 
stated rationale is, “This is what the people want.” 
If their aim is to satisfy the curiosity and intellects of 
stunted 12 year-olds, that may well be accurate. 

But there is a more discerning market not being 
served; one that is alienated and hungry for quality. 
Since “more discerning” equals “more educated,” 
and more educated equals “more affluent,” it is a 
very profitable market. And it is wide open. 

With technological innovations already in place, 
crafty independents and enterprising upstarts are in po- 
sition to put their stamp on the wide screen and gouge 
out big chunks of market share from daytime, prime 
time, nightly news and opinion-based programming. 

Apart from its focus, the range of Big Broad- 
cast’s coverage of all major life-shaping issues is lim- 
ited to the spectrum of conventional wisdom. They 
can be counted on to dutifully support government 
positions on war, terror, crime, drugs, foreign policy, 
health and economic agendas. Under the pretense of 
“open” debate, they feature the same fraternity of 
predictable pundits. 

The rich and varied content available on the web 
with its vivid cast of informed and original thinkers 
that gets short shrift from Big Broadcasting will soon 
become a major presence on the wide screen. 


Trendpost: Jechno-guerilla warriors, producers, 
impresarios, entrepreneurs and investors will not 
only carve out lucrative niches, but will also prove 
influential in effecting sociological, cultural and 
even political change. When the Big B’s are brought 
down, and by extension the interests they represent 
lose control, new voices, outlooks and insights will 
achieve equal footing and anything — from revolu- 
tion to Renaissance — will become possible. 

Some of the players that will make a difference 
are already on the Internet scene. At makeinternettv. 
org, a project funded by the John S. and James L. 
Knight Foundation to support citizen journalism and 
the building of community through the use of digital 
media, step-by-step instructions on how to become a 
media content provider are provided. The Participa- 
tory Culture Foundation is using software and ad- 
vocacy to help build a fairer, more open and more 


democratic media space. The Open Video Alliance is 
working on ways to widen distribution of user-creat- 
ed media in the interest of promoting free speech and 
distributed creativity. And the list goes on. 


Trendpost: Unlike the early days of the Internet 
Revolution, when excitement ran high and billions 
were lost on dot-com dreams with little substance 
and no business plans, the upcoming dot-tv boom 
will attract billions and make more billions. 

The dot-com frenzy started from scratch with 
a wide variety of new and untested concepts, only 
some of which would prove viable. The dot-tvs are 
an extension to an already well-established working 
business model that has proven profitable and sus- 
tainable: television. The investment criteria for dot- 
tv’s will be a keen eye for quality and a finger on the 
public pulse. The “Dot-tv Revolution” will be based 
on content, not concept. 

Building a dot-tv presence by developing pro- 
gramming will call for investment capital. But 
whereas a TV or cable channel requires tens or hun- 
dreds of start-up millions, producing original quality 
web-based content and bringing it to the wide screen 
will be exponentially cheaper. 


Trendpost: The infatuation with the handheld and 
the capability to view and listen to anything, any- 
time, regardless of quality, will only trend upward 
in a society stuck in perpetual motion. 

What counts more than capturing eyeballs, 
however, is the impression produced on the brain. 
The punch and power of the 40-inch wide screen, 
hi-def experience cannot be replicated on a 2”x 2” 
LCD. Whatever the political message, government 
directive, sales pitch or entertainment program- 
ming, those who deliver it effectively to the wide 
screen will exert both an immediate impact and a 
lasting influence. 

Yet with all the press and all the possibili- 
ties of delivering content to small screens, the data 
prove that the average American watches just two 
minutes a day of on-line video as opposed to six 
hours of TV. 

Nevertheless, there is a super-segment of the 
public, disgusted with current TV fare and who 
tune out. There is another super-segment who are 
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dissatisfied, but who watch Big Broadcast because 
that’s all there is. 


Publisher’s Note: More than just making money 
and capturing eyeballs, the capacity to transmit an 
elevated level of content to virtually every household 
in the world could be setting the stage for the Renais- 
sance we have long been forecasting: a transforma- 
tional global shift in consciousness, values, attitude 
and philosophy. 

By the very nature of its worldwide reach, the new 
technology makes it possible to accomplish almost 
overnight what formerly took centuries. For example, 
the major religions, while developing swiftly, required 
centuries to spread worldwide. It took two hundred 
years for current concepts of science, democracy and 
equality to move into the common consciousness. No 
longer subject to constraints of time, space, organiza- 
tions and institutions ... spreading the “word” has be- 
come the province of the viral missionary. 


The China Syndrome In principle, there is 
nothing capable of stopping the dot-tv trend in its 
tracks. But in practice there is: when those in con- 
trol find they are losing control, concerted action 
will be taken. 


TREND TRACKERS BEWARE 


People of all nations should be on the alert for at- 
tempts to strip away “net neutrality” (the ability, re- 
gardless of size or pocketbook, to have equal access 
and input to the Internet). The issue will be twisted, 
misrepresented, politicized and dogmatized to con- 
fuse and divide the public. National and cyber secu- 
rity, protecting the young ... red herrings, straw men, 
smoke screens and mirrors will all be deployed by 
entrenched forces that will stop at nothing to main- 
tain their control. 

Beijing has their net-control strategy in place, 
Australia is putting theirs in place and Washington and 
London may look for, or concoct, reasons to follow. 

The great battle of the 21st century will be the 
battle for the mind. It will be fought between the 
people who want to tell other people what to think, 
and the people who insist upon thinking for them- 
selves. The war for the future of the web is actually 


The War for The Mind. 


NEO-SURVIVALISM 


In America, questions are being asked that have nev- 
er been asked before. Realities are being faced that 
have never been faced before. With polls showing 
that only 29 percent of US voters think the country 
is heading in the right direction, there is a pervasive 
sense that the good old days are over; that the future 
will be bleaker than the present. 

How will America deal with a set of problems 
that have no modern precedent? A crumbling infra- 
structure; an unredeemable national debt calculated 
in previously inconceivable numbers; unrelenting, 
treasury-depleting, un-resolvable foreign wars; fall- 
ing wages; rising taxes; intractable unemployment 
... foreclosures, bankruptcies, vanishing “Hope” 
and lost confidence in “Change We Can Believe In.” 

The American Dream of perpetual prosperity 
and growth, unfettered consumerism and endless 
credit has been shattered. The curtain is coming 
down on America’s half century of global domi- 
nance, and the policies currently being pursued will 
hasten its fall. (Click here to view our special com- 
missioned “Trends 2010” fine art poster by distin- 
guished artist Eugene Gregan) 

Though the cultural breakdown will be global, 
America’s sheltered, insular populace will finally be 
forced to grow up and get real ... survive or succumb. 

Many will lose. Many will go down in defeat. 
Those who accept the doomsday scenario, believing 
the future is pre-ordained or outside their control, 
will take no action. 

Others — sensing danger but refusing to heed 
the warning signals, lacking the confidence to think 
for themselves and trust their own instincts — will 
follow their leaders to predictable denouement. 

However painful and protracted the unravel- 
ing of Empire America will be, no other country 
possesses quite the same combination of possibili- 
ties the US has to not only make the best of a bad 
situation, but to alchemize it into “gold.” With its 
fertile, wide-open spaces, America is geographically 
unique. No other nation has the mix of professional 
skills, residual pioneer spirit and melting-pot make- 
up to foment the “Neo-Survivalism” trend so pow- 
erfully. Although other nations have resilient popu- 
lations that know how to do more with less and will 
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create their own viable versions of the trend, few, 
if any, will come out of the tough times better than 
when they went in. 


Publisher's Note: In poor third world countries, 
bare survival is already the focus of life for impov- 
erished majorities. Boom times or bust, each and 
every day is a fight for survival. 


SURVIVAL OF THE FIT 


The concept of survivalism is not new to America. 
Back in the Cold War days, it meant outlasting nu- 
clear fallout in a bomb shelter. 

In the Jimmy Carter years, with inflation soar- 
ing, Iran raging, and gold and oil prices skyrocket- 
ing, survival meant cashing out of paper money and 
heading for the hills to wait out the economic and 
political storms. 

Fearing a computer Armageddon at the stroke of 
2000 — believing the infrastructure would break down, 
the world would go dark and bedlam would ensue — 
Y2K survivalists barricaded themselves in their homes 
with enough food to feed an army and enough guns 
and ammo to fight off hordes of hungry mobs. 

Each new scare attracts a new and different 
group of the survival-minded, broadening the range 
from its paramilitary stereotype to include con- 
cerned citizens of every socioeconomic level. 

In 2010, The Trends Research Institute pre- 
dicts, survivalism will go mainstream. Folks from all 
walks of life who once believed in the “System,” but 
now, having lived through its battering, have lost 
the faith. They are creating a new breed of survival- 
ist that will take many forms and measures appro- 
priate to specific needs. 
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At one extreme, survivalism means a determi- 
nation not to go under or live on the street when 
the economic bottom falls out. At another, it means 
being prepared to act intelligently in the event of a 
major terrorist attack. 

In either event, Neo-Survivalists know that 
anything can happen at anytime, and plan for a 
gamut of eventualities. The new Survivalism will 
take many forms, each designed to cope with a par- 
ticular set of circumstances. 


CITY MOUSE COUNTRY MOUSE 


What might work well in a rural setting (becoming 
food self-sufficient for example, with access to pri- 
vate clean water supplies and a local pool of skilled 
craftspeople) will need judicious rethinking for a 
suburban application. 

And what about the cities, where currently about 
half the world’s population live? In a worst-case ur- 
ban scenario, if an extended power grid failure or 
terror attack brings the city to a standstill, the ur- 
ban survivalist has plans to beat an orderly retreat to 
someplace outside the immediate emergency zone. 

Regardless of situation, city or country, terror 
strike or financial distress, a new mindset is tak- 
ing over. Realistic survivalist sustainability calls for 
group action, a lot of work, and for most, a major 
rethinking of priorities once taken for granted. The 
long-ingrained “You can do it on your own” mental- 
ity, unquestioned in boom times, will morph into a 
“We're all in this together” reality in bust times. Hav- 
ing a common motivating interest that brings like- 
minded people together is a promising starting point. 
The ideal group is large enough to create a more or 
less self-supporting micro-culture, though that is es- 
pecially difficult in an urban environment. 

For example, a religious group, already united 
by doctrine, is perfectly positioned to carry out a sur- 
vivalist agenda once the need is acknowledged. The 
most effective time to act is before there is a need to 
react. 

What has to be done to make such a group 
work? How do the members help each other? On a 
basic level, it will mean providing food, offering work 
... using any strategy to help the needy reduce their 
bills and earn enough to keep themselves sheltered. 

To deal with extreme scenarios, the congrega- 
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tion, already in survival mode, will have plans in 
place for who to call, where to meet, where to go, 
how to leave, what to take. It will have emergency 
provisions and cash on hand. 

The Survivalist also knows that even the best 
laid plans may not work as planned in a wild card 
world. What if the phone lines are down? What if the 
escape route is blocked? Allowing for the unexpected 
is part of the survival plan. “Contingency prepared- 
ness” is the goal. 

What applies to a congregation applies, in vary- 
ing degrees, to any group bound by a common in- 
terest: yoga, martial arts, a philosophy, a branch of 
scholarship or science ... just about any walk of life 
that demands discipline from its adherents is a start- 
ing point ... including the bowling league. 

In general, any such group will include members 
possessing a variety of skills, specialties, crafts, trades 
and talents. The diversity of the group, with its brain- 
power concentrated and directed, produces answers 
to problems that seemed unsolvable to a single indi- 
vidual. Communal spirit intelligently deployed is the 
core value of Neo-Survivalism. 


Trendpost: While the strength of the community is 
essential, the strength of the individual is primary. 
Physical, emotional, and spiritual fitness is a prereq- 
uisite. As the Neo-Survivalism trend grows, the sur- 
vival business will boom. 

Trend Watchers Beware: There will be business- 
es cashing in by providing a false sense of security. 
The untrained, knowing nothing about what it takes 
to defeat an attacker in real life, will be easy prey for 
self-defense “experts” and schools teaching “movie 
moves” that don’t work on the street. 

Anything that promotes physical fitness — yoga, 
dance, sports — has value. But it is only the combat 
martial arts that encompass emotional, psychological 
and spiritual realms that simultaneously develop a sus- 
taining inner confidence in the face of extreme danger. 


Publisher's Note: In 1983, | began my martial arts 
study with three years of Tai Chi. My focus then 
shifted to the more aggressive Okinawan Tae, which 
I practiced for seven years before being introduced 
to Close Combat fighting taught by John Perkins. 


(www.attackproof.com) 


Trendpost: What does the average Joe or Jane do 
— personally or collectively — if the lights go out, the 
banks close down, gas dries up, food gets scarce and 
crime increases substantially? 

It can happen and has happened, and valuable 
lessons can be learned by accessing, via the Internet, 
vivid personal accounts of what people have done 
to survive under such circumstances. Argentina, crip- 
pled by a financial crisis, and the war-torn Balkans 
provide two examples from the recent past. 

Currently, the survival-minded should be fol- 
lowing blogs emanating from Greece, Ireland, Spain, 
Iceland, Hungary, the Ukraine and the Baltic Na- 


tions, all in desperate financial straits, to see how 


people cope. 


NOT MADE IN CHINA 


Citizens around the world, promised by their govern- 
ments that unfettered free trade would mean prosper- 
ity for all, will soon be shouting “NO” to globalism. 
The pain caused by the recession’s double-digit un- 
employment — throughout the developed world — is 
more of a reality to those affected than any theoretical 
open market benefits promised by economists and 
politicians. 

Watching their careers and livelihoods flow off- 
shore, workers of all-collars are coming to the same 
conclusion: if it’s not made at home they end up 
paying the price. Money saved from buying cheap 
imports costs them and their homeland in jobs, in- 
come and quality of life. 

The Trends Research Institute predicts that 
2010 will mark the beginning of the “Not Made in 
China” trend. The sentiment will be disparaged as 
“isolationism” and “protectionism” by open market 
proponents arguing that the benefits will ultimate- 
ly outweigh temporary hardships. A disenchanted 
public will not buy the argument, but they will be 
buying “Made at Home.” 


FACE OFF 


Aware that the global economic crisis has created 
conditions ripe for a protectionist movement, trade 
officials and governments have either underestimated 
or played down the extent of the discontent. Follow- 


ing the G20 meetings in September 2009, they con- 
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gratulated themselves for successfully stopping any 
anti-trade movements before they gained momen- 
tum. The pronouncement by the European Union’s 
Trade Commissioner that “a protectionist worst-case 
scenario has been avoided” was premature. 

What applies to America applies, in general 
terms, to the whole of the developed and even 
third world countries, all unable to compete with 
the China juggernaut. In 1994, 18.3 million Amer- 
icans worked at manufacturing jobs. In November 
2009, only 11.6 million of those jobs remained. In 
just 15 years, 36 percent of the nation’s manufac- 
turing positions vanished ... but not into thin air. 
They went where some three million white-collar 
jobs went over the last ten years: offshore. 

The lure of cheap labor and 50 percent cost 
savings has led, or forced, many American firms to 
offshore an increasing number of service positions: 
from processing credit card receipts and mortgage 
applications, to pumping out computer code, in- 
terpreting CT scans, and preparing corporate fi- 
nancial analyses. According to the Congressional 
Research Service, another 25 percent of American 
service jobs will migrate offshore over the coming 
decades. 

To the beleaguered public, a “jobless recov- 
ery” is even more infuriating than a jobless reces- 
sion. Globalism, grudgingly tolerated when unem- 
ployment was low, has become intolerable among 
the millions living on food stamps, going bankrupt, 
and getting pink slips and foreclosure notices — 
while the headline news reports record billion dol- 
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lar bonuses for the financiers blamed for the crisis 
and associated with the globalist doctrine. 

In tandem with the out-of-workforce anger, 
industries, businesses, unions and interest groups 
are already exerting growing pressure on their gov- 
ernments to provide tariff, bailout and subsidy pro- 
tection. The European Union cites 220 restrictive 
trade measures enacted against its members in the 
last 18 months. The US wrangles with Canada and 
Brazil and — as both accuser and accused — has a 
number of cases before the World Trade Commis- 
sion that await decisions. 

In keeping with the trends, some state legisla- 
tures and hundreds of municipalities have signed 
on to a “Buy American” resolution promoted by 
the United Steelworkers Union. The House of 
Representatives has passed legislation requir- 
ing the use of American material for water qual- 
ity improvement projects in school facilities. The 
stimulus package (The American Recovery and 
Reinvestment Act of 2009) stipulates that major 
benefits from public work projects go to American 
manufacturers. 


BETTER RED THAN DEAD? 


But of all the targets singled out (banks, bankers, 
multinationals), the target most immediately com- 
prehensible to the public at large is China, which 
has gone from a Communist Red Menace to Capi- 
talist Red Giant in less than a generation. 

In 2009, China — with its 100 million-strong 
manufacturing workforce — passed Germany as the 
world’s largest exporter. In its early exporting days, 
China showered the “free trade” world with cheap 
toys, cheap clothes and cheap anything that was labor 
intensive. But “cheap” was just the beginning. China 
was following a familiar path taken by other nations, 
but this time the outcome would be different. 

Just as post-war Japan, South Korea and Taiwan 
started out manufacturing and exporting cheap, la- 
bor intensive and low-tech — and have since gradu- 
ated to hi-tech/high quality — so too has China. The 
difference is, that while those other nations moved 
up the manufacturing quality scale, China has suc- 
cessfully gone hi-tech while gaining a yet greater 
share of the lowest end. Whether it be making sim- 
ple nails or Apple’s complex iPhone, competitors 
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at either end of the manufacturing scale are rarely 
able to beat out China on the open market. 

But unlike other nations that grew their own in- 
dustrial base, China both built its own and brought 
in the multinationals, using irresistible labor and 
tax policies. 

The Chinese GDP has exploded, from 1.8 tril- 
lion RMB in 1990 (just before the onset of massive 
foreign investment) to 31.4 trillion RMB in 2008, 
an average real growth rate of more than 9 percent 
a year. About half of the goods marked “Made in 
China” are now the product of multinationals, and 
iPod, for example, is paying a lot of salaries, how- 
ever small, in China. Foxconn, the Taiwanese mega- 
manufacturer of the gizmos, has more than 200,000 
employees based in Guangdong, China. Indeed, the 
domestic market for consumption is rapidly grow- 
ing. In less than 20 years, China has gone from be- 
ing almost a “no car” industry to the world’s largest 
manufacturer and market. 

Even as China booms, and is placed to over- 
take Japan as the world’s second largest economy, 
its GDP is still only a quarter of America’s even 
though it has quadruple the population. And while 
it has the second largest group of billionaires, and 
its middle class is building, 150 million Chinese live 
on less than a dollar a day, putting its per capita 
GDP at 104th in the world ... behind Iraq, Georgia 
and the Republic of Congo. 

To feed its insatiable growth, China shops the 
world for raw materials and energy supplies, step- 
ping up its investments from $9.6 billion in 2005 
to almost $50 billion in 2009. Besides buying up 
precious, limited resources to increase its competi- 
tive advantage, it has been cutting deals with for- 
eign countries that are disrupting established re- 
lationships in both the economic and geo-political 
spheres. For example, as a major customer and de- 
velopment partner with oil-rich Iran, China has op- 
posed US-led attempts to impose harsh trade sanc- 
tions on Iran for its nuclear programs. 


ALLS (NOT) FAIR IN LOVE, WAR ... 
AND BUSINESS 
The free trade tide with China is turning. Even the 
strongest free marketeers are beginning to com- 
plain about China’s playing the open market with 


a stacked deck. Between manipulating its cur- 
rency to keep export prices low, subsidizing for- 
eign manufacturers, and capitalizing on a captive 
cheap labor force that can’t bargain for its wages 
... her trade policies are “not based on traditional 
free market principles,” asserts a November 2009 
Report to Congress. 

Dissatisfaction is mounting worldwide. Euro- 
pean officials are demanding that China reduce its 
flood of exports and have asked the World Trade 
Organization to investigate product “dumping,” 
while France has accused China of “monetary 
dumping.” The International Monetary Fund has 
also told China it’s time to “rebalance its econo- 
my,” and let its currency find a true, unrigged level. 

The tariffs on Chinese steel grates, tubing and 
tires — newly imposed by the US under pressure 
from unions and manufacturers — is a harbinger of 
stronger and more widespread anti-Chinese trade 
measures. 


Editor’s Note: China’s release from its Red Com- 
munist past has produced an economic miracle 
that is not, however, matched by a commensurate 
mastery of advertising and PR techniques. Chinese 
trade officials, aware of where world sentiment 
is heading, have launched a global ad campaign 
meant to soften the growing alarm at and resis- 
tance to Chinese products. “Made in China, Made 
With the World” is the tagline. A segment featuring 
clothing shows a label reading, “Made in China 
with French designers.” The label on a segment 
featuring an MP3 player reads, “Made in China 


with software from Silicon Valley.” 


Trend Forecast: From the toaster to the TV, from 
low-tech to hi-tech, “Made in China” has become so 
ubiquitous, so unavoidable that consumers will reb- 
el. Resentment and fears about relying on a single 
supplier for what seems like every aspect of daily 
life will escalate. A Google search of “Not Made in 
China” reveals the tip of a trend iceberg of consum- 
ers dedicated to buying products from other sources. 


Trendpost: As the “Not Made in China” sentiment 
intensifies, a “Made in Country-of-Origin” trend 
will take root, leading to a vibrant explosion of 
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entrepreneurial activity and creativity. The trend 
savvy who understand the power of producing 
products stamped with their country’s label — not 
China’s — will find eager markets. But while the 
stamp alone may attract, the product will have to 
deliver quality that meets — and ideally exceeds — 
the homegrown customer’s expectations. 


Trendpost: Some manufacturing sectors have been 
so dominated by imports (furniture, fashion, tex- 
tiles, electronics) that only the bare bones of a lo- 
cal industry remain. The first wave of homegrown 
products will most likely be made by individual 
artisans and small collectives. Marketers who can 
amalgamate these micro-cooperatives into true lo- 
cal commerce organizations will be positioned to 
carve a solid wholesale and retail niche for them- 
selves. 

For example, while the Internet already sup- 
ports numerous directories of “Made in America” 
products, few organized catalog-style operations 
bridge the distance between manufacturers and 
buyers. On all fronts, the field for domestically 
made products is wide open; the demand is pent up, 
the desire insatiable, and the quest for economic 
independence, national pride and self-reliance rap- 


idly building. 


Trend Foes: Just as the dominance of “Made in 
China” didn’t happen overnight, so too, the trend 
for countries to make their own brands won't devel- 
op overnight. Apart from the organic process that 
applies to all growth cycles, the Made in Country- 
of-Origin/Buy Local trend will be opposed by the 


beneficiaries of “free trade” profits. 

The multinationals — Big Finance, Big Phar- 
ma, Big Food, Big Deal Makers, Big Everything — 
that operate for self-enrichment will be pouring 
their resources into denigrating “Buy American.” 
The campaign will primarily focus on frightening 
the population with visions of crashing economies 
and sky-high prices. 

While China’s adherence to only those free 
market principles that further its own aims may be 
acknowledged, the overriding Wall Street/globalist 
vision remains firmly in place. A New York Times 
editorial from 3 June 2009 asserted, “... whether 
it is from the point of view of diplomacy or of job 
creation, ‘Buy American’ is a terrible idea. One 
that could make the global recession worse.” 

“One that could make the global recession 
worse”? Really? How does their astute finan- 
cial editorial staff know that? When the markets 
tanked, presaging the recession, they dubbed it 
a “Hiccup” (See “Economic 9/11,” Trends Jour- 
nal®, Winter 2008. Click here) And after the re- 
cession hit, they denied it for months ... waiting 
for it to become “official.” 

Others in the financial media demonize the 
notion of countries making what they use rather 
than buying it cheap from China as “isolationism.” 

But still others will contend that putting 
their people to work creating and growing what 
they need to become as self-sufficient as modern 
society permits represents a first step toward the 
Renaissance we have long been forecasting. (See 
“Renaissance 2012,” Trends Journal®, Autumn 


2009. Click here) m 
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